


MESSAGE  FROM  THE  DEAN

I am happy to report that recent U.S. News & World Report’s “2013 Best Grad Schools” rankings 
show two important Naveen Jindal School of Management programs have climbed in the standings. 

Thanks to faculty and staff hard work— and to student successes — the Full-Time and Professional 
(Part-Time) MBA programs continue to move up. The Full-Time MBA program moved to No. 37 overall 
— up three spots from last year — and to No. 12 among public universities — up five places from a 
year ago. The Professional (Part-Time) MBA program climbed to No. 13 among public universities —  
up seven places. It rose to No. 34 overall, up from No. 36.

Late last year, the Professional MBA program again placed No. 10 among public universities and No. 24 
overall in new Bloomberg Businessweek rankings of part-time MBA programs. Recently released, The  
UTD Top 100 Business School Research Rankings™ for this year show the Jindal School retained its hold 
on the No. 15 spot in North America for faculty research productivity and the No. 16 spot worldwide.

We regularly look at student accomplishments to gauge how we are doing. Lately, accolades have been 
numerous. In an inaugural national healthcare case competition in Louisville, Kentucky, a JSOM team of 
MBA students emerged victorious from a finalist field that included Emory University, George Washington 
University, the Georgia Institute of Technology, the University of Notre Dame, the University of North 
Carolina and Washington University in St. Louis. Our team won $10,000 and interviews from sponsor 
Humana Inc., which hired one student into its leadership development program. A student team from our 
Healthcare Management Club tied for first place in another case competition put on by the North Texas 
chapter of the American College of Healthcare Executives. An undergraduate team placed third in the 
American Institute of Certified Public Accountants’ prestigious national accounting contest. PhD student 
César Zamudio won a $10,000 grant in the Marketing Science Institute’s “Idea Challenge,” and he earned 
another $3,000 in the institute’s dissertation contest.

Faculty successes are also a source of pride, and I was pleased recently to participate in ceremonies where 
the annual UT Dallas Faculty Diversity Award was given to Orlando Richard, an associate professor of organizations, strategy and international man-
agement, who is JSOM’s diversity coordinator and recruiter.

Other faculty successes include the ascendancy of Suresh Sethi, Eugene McDermott Chair of Operations Management, to the presidency of the Produc-
tion and Operations Management Society, an international professional group with more than 1,000 members. POMS recently inducted Ashbel Smith 
Professor Chelliah Sriskandarajah into its Class of 2012 Fellows, an honor reserved for members who have made exceptional intellectual contributions 
to the productions and operations management profession and to the society.

Congratulations are due, too, to Vijay Mookerjee, Charles and Nancy Davidson Chair of Information Systems and Operations Management, for his elec-
tion as an Information Systems Society Distinguished Fellow.

Richard Bowen, an accounting and finance senior lecturer, has received several honors — including being named Dallas CPA of the Year — for efforts 
he made as a vice president at Citigroup to warn senior management about defective mortgages that helped spawn the 2008 credit crisis.

I encourage you to read the story in this issue about important improvements in our communications courses. Besides a writing-oriented course, 
undergraduates will take a course to improve their oral skills. They will also create an online portfolio that will demonstrate their communication  
abilities to prospective employers.

Since last fall, the school has held numerous conferences. The Management Information Systems program — ranked No. 19 overall in the U.S. News & 
World Report standings — hosted a conference to examine how industry and university leaders can better prepare students in an ever-evolving technol-
ogy landscape.

In February, the Marketing area welcomed top national and international researchers to the annual Frank M. Bass UT Dallas Frontiers of Research in  
Marketing Science (FORMS) Conference, where topics included the Internet’s role as a major marketing force.

Again this year, the annual Fraud Summit put together by our internal auditing program sold out months in advance. More than 660 people attended, 
attracted by prominent speakers, as well as by the day of workshops that preceded the big event.

The Institute for Excellence in Corporate Governance successfully reached out to a new audience, nonprofits, early this year and gained positive 
reviews for its “How to Create Effective Nonprofit Boards” seminar.

As I write, I am looking forward to the IEEE International Technology Management Conference coming to Dallas in June, because it will feature sessions 
on university programs in systems engineering and management (SEM). At UT Dallas, the Jindal School and the Erik Jonsson School of Engineering 
and Computer Science jointly offer an SEM program, and both schools are involved in the conference.

These conferences, programs, faculty achievements and student successes reflect favorably, not only on the school but on you as well. Without the 
support of alumni and friends, we would not be moving ever closer to our goal of being recognized as one of the best public business school in the 
nation. So we thank you and appreciate your continued assistance.

Best wishes,

Visit our site on the worldwide Web
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critical for the initial growth of his career, which involved four 

years in Dusseldorf, Germany; but he credits change management 

as the key to understanding cultural differences in the world.

His responsibilities have included bringing German and Chinese 

clients to the U.S., taking the Canadian government to Beijing for 

the Olympics and leading projects at Shanghai’s 2010 world expo.

“The background understanding delivered by the UT Dallas 

EMBA program allowed me to work with German, Belarus and 

Colombian government representatives, as well as with the global 

leaders of World Wildlife Fund, and deliver successful results,” 

he says. “My next expansion for EWI Worldwide will be our office 

in São Paulo, Brazil, which will open sometime in 2012. Having 

now delivered marketing programs in all of the BRIC [Brazil, Rus-

sia, India and China] countries, I can truly say that the UT Dallas 

EMBA program was my springboard to my success.”

If Mukul Kanabar, MBA 2008, and his wife, Kelly McDermott 

Kanabar, MBA 2008, were to use a metaphor to describe their 

shared educational experience, they would probably describe it 

as a scaffolding. The couple owns and operates a resort, three 

restaurants and a wine distributorship in Belize. During the three 

years they were enrolled at JSOM, they opened two of the restau-

rants, acquired the wine distributorship and completed the bulk 

of construction on their resort.

“That would not have happened had JSOM not given us the 

flexibility to complete all of our degree requirements online,” 

Mr. Kanabar says. “And, further, we believe that our MBA educa-

tion was enhanced greatly because we could take the principles 

we were learning, apply them in real-time in our businesses, 

and then provide feedback and analysis of the results to our 

UT DALLAS has always acted as a hub of interconnectivity 

and influence. During the 1960s and 1970s,  

the TAGER-TV broadcast system, using the latest technology of 

the era, provided graduate students with a pioneering version  

of virtual education. Because of its centralized location on  

the campus of the Southwest Center for Advanced Studies (re

named UT Dallas in 1969), the TAGER tower was the hub for a 

microwave transmission network that beamed live video and 

audio feeds of business and other courses across a regional net-

work of university campuses.

Fast forward to the 21st century. Even though the technology 

used for TAGER-TV has long been obsolete, UT Dallas remains a 

nexus for interconnections in research, education, technology and 

business. Only now, thanks in no small part to the efforts of the 

faculty, staff, students and alumni of the Naveen Jindal School of 

Management, that sphere of influence can be measured not just in 

counties but in oceans and hemispheres. A tour of the seven con-

tinents illustrates just how far and wide that reach now extends.

North America
In Canada, where Ben Einer, EMBA 1999, has resided since 

2003, he drives global growth as president of the International 

Division at EWI Worldwide, a company that designs, manufac-

tures, ships and installs trade show exhibits. His JSOM education 

broadened his horizons, both literally and figuratively.

“The EMBA program was the best learning experience in my 

entire career,” Mr. Einer says. “The 

completion of the program gave 

me the opportunity to move from 

operations to executive positions. 

Our EMBA class trip to Germany rein-

forced in me that the world can be 

our sandbox.”

Mr. Einer’s areas of focus while 

at JSOM were international finance 

and change management. He says 

international finance education was 

the  Business of    
    Gl balizationJSOM’s Sphere of Influences 

Extends to All Seven Continents

By Jimmie R. Markham
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(Left) Ben Einer, EMBA 1999, presi-
dent of the International Division at 
EWI Worldwide in Canada

(Right) Kelly McDermott Kanabar 
and Mukul Kanabar, both MBA 
2008, own a resort and restaurants 
in Belize
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banking industry in Abidjan, Côte d’Ivoire, he knew that he would 

need to gain another advantage or two to keep advancing.

Mr. Coffi, a native Ivorian and French speaker, headed to the 

U.S., where he was the beneficiary of an informal immersion 

course in English while pursuing his graduate business degree at 

UT Dallas. Both have been instrumental his continued success. 

He is now is deputy managing director of BIAO, the third-largest 

bank in Côte d’Ivoire.

“Becoming bilingual gave me an advantage in a French-

speaking country,” Mr. Coffi says. “The UT Dallas MBA helped me 

become a manager, which is a plus in my career. From being a 

treasurer, I became the No. 2 of the bank. Being an MBA taught 

me how to understand the big picture.”

Australia
After Joseph Ziegler, MBA 2006,  graduated from UT Dallas, he 

co-founded and sold Iris Data Services, a company that made The 

2011 Inc. 5000: The Top Fastest-Growing Private Companies list. 

He then moved to Melbourne, Australia, and became active in the 

start-up community as the chief technology officer of another busi-

ness he founded and as a mentor to entrepreneurs in a local angel 

fund. In his newest role — with Amazon — he supports innovative 

new companies as an evangelist for the Asia-Pacific region.

Mr. Ziegler considers his MBA an “incubator” for the career 

tools he now wields. The associations he made in his classes 

broadened his thinking and trained him to work in diverse cul-

tures and business environments on five continents.

“It prepared me to drive organizational success within tech-

nology markets,” he says. “I learned to work with people, to 

understand markets and business strategy, and comprehend the 

factors influencing business decisions, which ultimately create 

that technology with which I work day-to-day.”

Over on the west coast of Australia, Court Muggli, MBA 2009, 

works as principal project manager, overseeing large-scale miner-

als processing, handling and associated infrastructure projects 

for Kellogg Brown and Root, a Houston-based engineering, con-

classmates and the pro-

fessors. To put it simply, 

our businesses benefited 

tremendously, in near real-

time, from the education we 

received at JSOM, and the 

expertise and experience 

we gleaned from our class-

mates and professors.”

Asia
The next stop on the 

tour is Singapore, where 

Scott Getten, MBA 2005, 

works as a capacity-

planning manager for Intel, 

ensuring that the compa-

ny’s supply chain can meet 

customer requirements 

across a global semicon

ductor manufacturing  

network. He credits the 

JSOM Full-Time MBA pro-

gram as the spark that 

ignited his desire to live 

and work abroad.

“While I did learn a 

tremendous amount of business-related skills and knowledge 

during the program, it was my relationships and friendships with 

my classmates that helped define where I am today,” he says. 

Attending school with students from more than 10 countries, 

he says, created an “international atmosphere both inside and 

outside the classroom that gave me the desire to work in other 

countries and with other cultures.”

After graduation and spending a few years in the U.S., Mr. 

Getten moved to Hong Kong, where, he says, he picked up an 

appreciation for dim sum, subway trains, living 40 stories up 

and walking fast.

“I now live and work in Singapore, home of laksa and chili 

crab,” Mr. Getten says. “It has been an incredible journey for 

me both professionally and personally, and I have UT Dallas to 

thank for that spark.”

An incredible journey for Kimberly Splawn, MBA 2010, 

began during her first year in the Project Management MBA 

program, when she relocated to Dhahran, Saudi Arabia, with 

her husband to work for Saudi Aramco, the Saudi Arabia national 

oil company. This would be their first expatriate assignment and 

their first time to leave the North American continent. As Ms. 

Splawn engaged professionally with multiple cultures in a foreign 

land with unfamiliar laws and politics, she began to realize the 

value of the international components weaved into JSOM’s pro-

gram and how they would help her overcome tests in her career 

as a project-management consultant.

“Some of the key challenges of working in Saudi Arabia are 

the dynamics of making business decisions within all the obvious 

cultural, religious, political aspects of operating in a Middle East-

ern country,” she explains. “Although the Saudi Aramco work-

force is predominantly Saudi nationals, the company is comprised 

of approximately 54,000 employees from over 66 countries 

around the globe.”

One of the key selling points of the JSOM Project Management 

program for Ms. Splawn was the international project manage-

ment experience that expert professors and the students brought 

to the classroom.

“The Class of 2010 Executive Project Management program 

was a culturally diverse group of professionals with broad profes-

sional experiences,” she says. “The program involves significant 

interaction, with students performing class projects and incorpo-

rating global viewpoints and their experience of managing proj-

ects, which makes the experience much richer. Sharing experi-

ences and broadening our knowledge of the project management 

discipline enabled me to overcome challenges and capitalize 

on the opportunities of working for a large multina-

tional company in a foreign land.”

For Ms. Splawn, two main ingredients for a suc-

cessful experience working abroad are patience and 

commitment. “There must be a strong commit-

ment to adapting to the culture and under-

standing the foreign company’s needs,” 

she says. “Our goal as expatriates is not to 

ask the foreign host to adopt all western 

practices, but to share our experience and 

let the host apply appropriate best prac-

tices in the time frame that is acceptable 

for their culture and environment.”

Africa
Although Harold Coffi, MBA 2002, 

already had an advanced degree in eco-

nomic administration and had moved his 

way well up the corporate ladder of the 

struction and services company with a global reach. He splits his 

time between Perth and Dallas.

“My advanced degree from UT Dallas provided me with the 

tools and ability to move to a high level of professional manage-

ment,” he says. “My MBA allowed me to leverage my previous 

engineering and project-management expertise into higher level 

positions at an international level with direct responsibility for 

the management of projects in excess of $2 billion in value. With-

out the excellent business skills provided by UT Dallas and my 

MBA, I would not have been seen as qualified for these positions, 

nor would I have been able to achieve the degree of success that 

I currently enjoy.”

Antarctica
From the Land Down Under, the tour moves even further 

south to the coldest continent, where — because no substan-

tial economic activity occurs — one would be hard-pressed to 

imagine how a business school could make an impact. But that 

is indeed the case. Anthony Reed, MS 1992, credits the Jindal 

School with giving him the keys to not only pass the CPA exam 

but also to become one of only 225 people in the world (and the 

first black person) to finish marathons on all seven continents.

“While earning my master’s degree, one of my instructors 

gave me the key to passing the CPA exam,” he says. “This was the 

same logic that I used to finish the Antarctica Marathon.”  

He noted that people have a habit of only studying the things 

(Left to right) Harold Coffi, MBA 
2002, deputy managing director 
of BIAO in Côte d’Ivoire; Joseph 
Ziegler, MBA 2006, with Amazon 
Web Services in Australia; Court 
Muggli, MBA 2009, KBR project 
manager in Australia

Anthony Reed, MS 
1992, CPA and 
marathon runner, in 
Antarctica

(Above) Scott Getten, MBA 2005, 
capacity-planning manager at Intel  
in Singapore

(Below) Kimberly Splawn, MBA 
2010, Saudi Aramco project man-
agement consultant in Saudi Arabia

Continued on page 14
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The UT Dallas School of Management has acquired an international reputation for its academic excellence in teaching and 

research. UTD is ranked very high internationally. I am confident about its continued growth and success as I am indeed 

inspired by the commitment and dedication demonstrated by the members of the university, its faculty, the dean and the 

president of the university.  |  Naveen Jindal, UT Dallas Distinguished Alumnus, MBA 1992; Benefactor of the Naveen 

Jindal School of Management

S U M M I N G  U P  A   ‘ T R A N S F O R M A T I O N A L  DAY ’

What an exciting day it is 

today for The University 

of Texas at Dallas and for 

the City of Richardson. 

We have such a great 

relationship with the 

university.…Our citizens 

appreciate The University 

of Texas at Dallas very 

much.  |  Bob Townsend, 

Mayor of Richardson

Students, staff, faculty, alumni, government officials and  

community members gathered at UT Dallas Friday, October 7,  

2011, to celebrate the announcement of the naming of  

the Naveen Jindal School of Management and the Charles and 

Nancy Davidson Management Honors Program. The festivities 

elicited invariably enthusiastic remarks. Some noteworthy  

comments are gathered here.

To have not just one alumni 

gift...but to have two 

announced on the same day  

is truly unique for a university. 

We can’t be more fortunate  

to have this opportunity  

to thank all three donors,  

who are coming together  

from another part of Texas  

and another part of the  

world.  |  Aaron T. Conley, 

PhD; Vice President for 

Development and Alumni 

Relations, UT Dallas

                                         Nancy Davidson (right)

We’re excited to be back — the campus 

is hugely different than when we were 

here. It’s been really exciting to watch 

the growth, see the Jindal School build-

ing grow and see the new building that 

will be starting.  |  Nancy Davidson, 

Distinguished Alumna, BS 1980; 

Benefactress of the Charles and Nancy 

Davidson Management Honors Program

Naveen Jindal, Hasan Pirkul and Charles Davidson

When I became dean, I charted the 

achievements and successes our school 

would need in order to attract the 

help of alumni who are eager to lend 

their names to their alma mater. Those 

alumni have stepped forward. This is a 

great day.  |  Hasan Pirkul, PhD; Dean, 

Naveen Jindal School of Management

by Jimmie 

R. Markham

I’ve been living in the  

community for 35 years…

and I’ve seen the growth 

of this particular institu-

tion. My brother got his 

master’s here, and now, 

as a regent, and playing  

a role — it’s a huge  

honor. |  Brenda Pejovich, 

Regent, The University of 

Texas System

Today is a historic day in the history 

of UT Dallas. It’s a transformational 

day in which we celebrate the two 

largest alumni gifts in the history of 

the university, gifts that are going to 

impact our students and our campus 

for decades to come. It’s a special day 

of celebration, and we thank Naveen 

Jindal and Nancy and Chuck Davidson 

for their visionary leadership and their 

generosity.  |  David E. Daniel, PhD; 

President, UT Dallas

+ + + + + + + + + + + + + + + + + + + + + + + + + + + + + + + + + + + + +
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This is an important event. It’s 

a marvelous step forward for the 

school and for the support that will 

be required to keep raising it in 

excellence.  We’ve done very, very 

well today.  |  Ray Lutz, PhD;  

Dean Emeritus, UT Dallas School  

of Management

                                    Drs. Nancy and Ray Lutz

Growing up around here, I 

can definitely see the impact 

this is having on the com-

munity….The face of The 

University of Texas at Dallas 

is changing very quickly. The 

growth that they’ve seen in 

student enrollment and…in 

the competitiveness is just 

very impressive.  |  John 

Davis Rutkauskas, Student 

Regent, The University of 

Texas System
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hen business leaders are asked to name the 

most important skill new hires lack, what is their 

most frequent answer? Since the 1990s, every major 

survey of managers has found that they feel new business school 

graduates lack the ability to communicate clearly in writing, work 

effectively in teams and inspire confidence through speech.

To address this critical need, the Naveen Jindal School of Man-

agement is significantly expanding its attention to communication 

skills throughout its undergraduate programs.

Jindal School of Management Advisory Council member and 

alumnus Ron Nash, MS 1979, 

understands the frustration 

that can develop from a col-

league’s lack of ability to 

communicate in a cogent and 

compelling manner. “As a busi-

ness executive,” he says, “I 

need to have the sensitivity 

to look past poor communica-

tions and to try to understand 

the underlying value of a per-

son’s ideas.”

However, Mr. Nash warns that people do not always have the 

patience, skill or inclination to overlook those shortcomings.

For graduates, poor writing and speaking skills seriously impede 

success in the job market and hamper their ability to advance 

in their careers. For businesses, ineffective communication adds 

significant barriers to client retention and employee satisfaction, 

and eliminating poor speaking and writing skills requires costly 

remedial training.

“When you attack a business opportunity or a business prob-

lem,” Mr. Nash says, “it is critical to have the intelligence and 

insight to formulate the right solution. But at that point, you have 

only started solving the issue. You next have to communicate your 

ideas and persuade others to understand them, to buy in to them 

and to follow your leadership.”

Thanks to JSOM Advisory Council input, students entering in 

Fall 2012 will benefit from the following three-part business com-

munications program:

Two Required Business Communications Courses — In addition 

to the existing writing-focused Business Communications course, 

students will take an advanced course that emphasizes oral  

communication in the workplace, social media and teamwork.

Communication-Enhanced Courses In Each Undergraduate 

Program — Existing core courses in each major will be communi-

cations-enhanced so students will 

be able to apply and enhance their 

writing and speaking skills as they 

move through their program.

Web-Based Professional Communi-

cations Portfolio — All JSOM under-

graduates will create and manage an 

online portfolio that will demonstrate 

their communications skills and creativity to potential employers. 

“This program is magnificent,” advisory council member Sydney 

Smith Hicks says. “It’s all about polishing the knowledge that you 

have and utilizing it effectively in business.”

The new program will signal to employers that JSOM students 

have been prepared to begin contributing on Day One, and it  

will give graduates grounded confidence to enter the job market 

from a position of strength.

“In general, students are getting more proficient with the 

online material,” Dr. Hicks says. “But that doesn’t allow you to put 

a project together and then stand up and explain it. There’s still  

a lot of work that’s done face to face. I don’t know that online pro-

ficiency is translating into being able to give an effective presenta-

tion or a speech. This program helps address that issue.”

For students who are eager to gain responsibility in organizations, 

Mr. Nash offers this advice: “Communications ability always separates 

the winners from the pack. The sooner you learn to present your ideas 

appropriately, the faster your career will progress.” W

New and enhanced courses take aim at skill deficits, add online portfolio.
BY MCCLAIN WATSON, PHD, AND JIMMIE R. MARKHAM

Business
Communications  
Program Expanded

                            Ron Nash

Sydney Smith Hicks

Curriculum efforts to polish undergraduates’ speaking 
and writing skills will encourage meetings like this one, 
so students can practice workplace interaction and learn 
teamwork dynamics.

McClain Watson, director of JSOM’s Writing Lab, has 
developed the new program with valued input from the 
school’s advisory council.
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Employment is up but career aspirations down nationwide among 

MBA students, a group that nonetheless expects a degree to 

lead to at least a 22 percent pay raise once they graduate.

In the classroom, this group wants dazzle — lectures plus case 

studies plus simulations and more. However, more and more of them 

expect courses to be delivered online.

And where should faculty and administrators get in touch with 

them? Not in their social media space, where they don’t want their 

schools to tread. Three-fourths of the students say they prefer 

email, a response that perplexes program directors who — almost 

uniformly — say: “But we can’t get them to read it.”

These contradictory, puzzling and challenging responses 

are among the results Dean Powell is parsing 

following her second annual survey to learn what graduate business 

administration students expect their education to deliver.

THE PARAMETERS

Collecting data from April to September of last year, Dr. Powell 

again sought opinions on faculty and classrooms, program design 

and delivery, communications, networking, career outlook and more.

But for the second survey she broadened her reach, 

polling double the number of part-time students 

in professional MBA programs throughout the 

United States. From 10 public and 12 private 

programs, she gathered more than 1,200 

responses. In the initial study, 632 

responses came from four public and 

four private schools.

Dr. Powell also added a separate 

but related study of full-time MBA pro-

grams, gaining 806 respondents from 

seven public and seven private schools.

EMPLOYMENT

The part-timers registered a signifi-

cant uptick in their full-time employ-

ment, up 7 percent. Overall, 84 percent 

of respondents reported working full 

time — up from 77 percent in 2010.

But job-market good news did not 

translate into an optimistic occupa-

tional outlook. Respondents tallied 

declines from the first survey in post-

graduate career expectations, with 

fewer looking forward to promotions, 

new jobs, an industry change or pro-

fessional growth.

For students, the deeper meaning 

of their answers may yet be unfocused, 

but for Dr. Powell, as an administrator, 

their impact is clear and immediate: 

The rise in employment translates into 

less demand on the career services the school offers MBA candidates.

MORE ONLINE, LESS FACE-TO-FACE INFORMATION 

Demand is down, too — not only at JSOM but nationwide — among 

would-be MBA students to meet recruiters or attend in-person informa-

tion sessions. In 2010, 68 percent of respondents reported going to a 

session; in 2011, 59 percent did.

“We are trending way down in terms of face-to-face selling of 

graduate schools of business,” Dr. Powell says.

However, 2011 respondents placed greater value on learning from 

alumni and current students, making the two groups the second-most-

important source of program intelligence, behind the Internet.

Increased reliance on Internet-based information, Dr. Powell says, 

implies that business schools “better be building websites that convey 

not only the essentials but also the essence of their programs.”

Beyond websites, MBA program shoppers may turn to Facebook and 

other social media channels to make inquiries. But once applicants 

are enrolled, “there is a clear delineation,” Dr. Powell says. “We asked 

them how they wanted us to communicate with them, and overwhelm-

ingly, they did not choose any social media options.”

THE ‘DAZZLE FACTOR’

Social media may be off-limits for communication, but in their 

coursework, students have high expectations for high technology. More 

and more millennials — students born since the early 1980s — are 

arriving on campuses, and because “technology has been increasingly 

integrated into the maturation [of this generation],” Dr. Powell says, 

“they will not tolerate boredom in the classroom.”

Results showed an 11-point increase from 2010 to 2011 in the 

percentage of respondents who wanted what she dubbed “the dazzle 

factor.” Sixty percent of 2011 respondents expected not only a lecture, 

case study or a combination of the two, but also group activities, 

business-problem simulations, YouTube videos and more.

Data registering a “dramatic jump” — just under 40 percent in 2010 

DEAN’S ANNUAL SURVEY STUDIES  
STUDENT EXPECTATIONS By Kris Imherr
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Associate Dean Monica 
Powell (at left), president 
of the UT Dallas chapter 
of the business honorary 
society Beta Gamma  
Sigma, has just asked new  
members to rise in this  
induction ceremony photo.

Monica Powell

Chief administrator of Naveen Jindal School of Management’s MBA programs and Career Management Center,  

Associate Dean Monica Powell deals daily with student concerns about their education and careers. In that role, she 

explores what students want, what the school delivers, where interests intersect, where there is disconnect. Her 

investigations led her, in 2010, to launch an annual survey about part-time MBA student expectations. Interest in her 

findings has been such that one survey has now become four, and results are beginning to serve as road maps for 

educators nationwide on where to take — and not take — business education.
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For incoming Naveen Jindal School of Management Advisory Council 

Chairman Skip Moore, staying ahead of the technological curve will 

be the key to continued success for the school.

“Historically, the Jindal School’s information technology heritage 

has been very well received,” Mr. Moore says. “It’s been very valuable 

for the students in terms of them being able to find careers. At the 

pace things are changing, maintaining that relevancy, or maybe even 

getting ahead of the curve, is the main challenge.”

Mr. Moore, a partner at Deloitte Services LP, leads the firm’s technol-

ogy, media and telecommunications practice in the Mid-America region. 

He is excited to continue building the symbiotic relationship the advisory 

council has helped to develop during the past few years between the 

Jindal School and the business community.

Deloitte was a founding strategic partner when the JSOM-based Insti-

tute for Excellence in Corporate Governance opened in 2003, and Mr. 

Moore served several years as an institute advocate. An advisory council 

member prior to that, he returned in 2009.

Outgoing chairman Terry Conner “made some tremendous strides with 

the council in terms of moving it up a notch and getting it engaged from 

both the business side and the school side,” Mr. Moore says. “Of course 

Dean [Hasan] Pirkul has done an absolutely 

marvelous job building the Jindal School for 

the past 10 or 15 years.”

According to Mr. Moore, the council 

needs to serve as the pulse of the market to 

make sure that the products coming out of 

the Jindal School continue to be in demand.

Mr. Conner, a managing partner in the 

law firm of Haynes and Boone, LLP, steps 

down from his leadership role after serving 

nearly three years.

On the advisory council for a decade, he 

plans to remain an active member. He and other members of his firm hope 

to continue teaching a business law class in the Executive MBA program. 

His firm also plans to continue hosting JSOM-sponsored events at the 

Haynes and Boone offices.

“I’ll continue my missionary work of spreading the word of the excel-

lence of the Jindal School of Management in the business marketplace,” 

Mr. Conner says. “Haynes and Boone would like to continue what we call 

our ‘open doors’ initiative, which introduces our good business contacts 

to the Jindal School.”

Dean Pirkul and the council thanked Mr. Conner for his service at the 

February council meeting, announcing that a JSOM scholarship has been 

endowed in his name.

“In recognition of Terry’s tremendous dedication and efforts on behalf 

of the school, we wanted to honor him in a substantial and lasting way,” 

the dean later said. “He served as chairman of the council during a 

severe economic downturn. Yet, he made 

placing students in meaningful internships 

and good jobs a council priority. We would 

like students to know his name and be 

grateful for his work on their behalf.”

New member Thomas H. (Tom) Hess, 

a senior executive in Accenture’s North 

America Technology Practice, comes to the 

council having chaired the company’s UT 

Dallas engagement team for the past year.

Mr. Hess sees his council membership 

as a chance to understand the direction 

in which the Jindal School is going and 

to help the school understand the industry from the company’s point of 

view. “As a services provider,” he says, “we can provide a unique perspec-

tive on trends in both business and technology and how they intersect.”

Mr. Hess specializes in managing large-scale SAP-based enterprise 

systems integration programs, including back-office, supply chain and 

customer-facing solutions. His industry experience includes high technol-

ogy, manufacturing, distribution, financial services, telecommunications, 

aerospace, retail, and media and entertainment. He joined Accenture  

in 1989 after earning his BS degree in business administration from  

UT Dallas. W

NEW CHAIRMAN HAS HIGH-TECH VISION
ENDOWED SCHOLARSHIP RECOGNIZES OUTGOING CHAIRMAN

BY JIMMIE R. MARKHAM  

Outgoing chairman Terry Conner “made  

some tremendous strides with the  

council in terms of  moving it up a notch 

and getting it engaged from both the 

business side and the school side.” 

— Skip Moore, JSOM Advisory Council chairman

(Left to right) Dean Hasan Pirkul and outgoing JSOM Advisory 
Council Chairman Terry Connor listen as Skip Moore, incoming 
chairman, honors Mr. Conner’s service.

Thomas H. Hess

to just under 47 percent a year later — in the percentage of part-

time students who expect online courses coincides with the growing 

number of students who “want education on their own time, in their 

own space, and they don’t want to be inordinately inconvenienced,” 

Dr. Powell says.

“The message is,” she says, “if you’re a school that doesn’t have 

online options, you may want to explore adding them.”

Such feedback goes to the heart of the survey’s creation. “I want-

ed to give MBA administrators a tool to gauge how their programs are 

faring, relative to students’ expectations and needs,” Dr. Powell says.

PUBLIC-SCHOOL VS. PRIVATE-SCHOOL EXPECTATIONS

Besides tracking trends, survey results can reveal sit-up-and-

take-notice realities.

In that realm, Dr. Powell was intrigued that in both 2010 and 

2011, virtually no difference was recorded in public-school- vs. 

private-school-student expectations. Given the wide range of MBA 

program prices, “why don’t private-school students 

expect a whole lot more?” she asks.

“Domestically, MBA program-enrollment numbers 

are trending down,” Dr. Powell says. “It seems to me, this is going 

to create greater competition for students. As the numbers shrink, 

differences in student expectations are going to become an impor-

tant marketing factor.”

Dr. Powell delivered preliminary survey results to fellow  

educators last October at the annual Part-Time MBA Conference at 

Temple University.

Since then, she has launched two more expectations surveys, 

one for undergraduate business or management students and one 

for business-school master’s degree students in disciplines other 

than business administration. Results for all four 2012 surveys are 

due this fall.

For more survey result information, contact Dr. Powell at  

mpowell@utdallas.edu. W

Dean Powell (left) offers  
her congratulations to  
a new business honorary 
society inductee.
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Terry Conner
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Although Ricardo Bria, BS 1981, now works 
and lives in Buenos Aires, this photo shows 
him at the Charles Bridge in Prague.
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that they already know. “They don’t want to move outside their 

comfort zone and gain the knowledge needed to pass the exam.”

Mr. Reed says that the master’s degree program in account-

ing forced him to move outside his comfort zone and embrace 

challenging topics. “This mental toughness is what took me 

through some of the world’s toughest marathons,” he says. “This 

included running up and down the 5,164 steps of the Great Wall 

of China Marathon and dealing with the unpredictable weather 

during the Antarctica Marathon. I had to embrace the unknown, 

manage risks and move clearly outside of my comfort zone to 

finish the races.”

Europe
When the German printing-press manufacturer that employed 

Ulrich Wicke, EMBA 2011, offered him an assignment in Dallas, 

he had to embrace some uncertainties of his own. He had to 

leave his family behind in Germany so that his two sons 

could finish high school. But this gave him free time to 

pursue a graduate degree and immerse himself in the 

Executive MBA program at JSOM.

Mr. Wicke has some fond memories of his time at UT Dallas.  

The bonds that he formed with fellow students have inspired 

him to spin that experience into a European alumni group, 

which he is now in the process of forming on the business 

networking site LinkedIn.

“I think there will be some great networking,” he says. 

“It will involve getting contacts, finding out what oth-

ers got out of the program, what they’re doing today and 

meeting interesting people. It’ll be beneficial for every 

participant. We come from different industries and differ-

ent backgrounds, but we share a 

common experience, which always 

makes it easier.”

South America
This world tour concludes with 

yet another JSOM alumnus who 

has accumulated his fair share 

of airline miles. Argentina native 

Ricardo Bria, BS 1981, has lived 

and worked in the U.S., Mexico, 

Canada and Spain. He currently 

resides in Buenos Aires, where, as 

chief information security officer of 

COTO C.I.C.S.A., he is responsible 

for information security and IT governance for the second-largest 

retailer in Argentina.

“If I were to pick the tickets that started such a journey, 

they would be my UTD degree and being bilingual,” he explains. 

“Thirty years after finishing my undergraduate studies, I still 

remember and currently use, basic but solid and helpful concepts 

in accounting, economics, statistics and finance, to name a few, 

that I got while at UT Dallas.”

And the TAGER-TV Tower that still rises above the campus? 

While it no longer serves its original purpose, its considerable 

height makes it ideally suited as a cell tower, and it has been 

leased to a several telecommunications providers to house their 

antennae and electronic communications equipment. It also 

continues to serve as a reminder that the waves of great ideas 

emanating from UT Dallas for the past four decades now cover 

the globe. W

(Left to right) 
Sandrine Audry, 
Gabriel Audry,  
EMBA 2011; Ulrich 
Wicke, EMBA 
2011; Kerstin 
Wicke; Christophe 
Thomasson, EMBA 
2011; and Celeste 
Thomasson at 
Versailles Palace,  
outside Paris
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T
he UT Dallas Office of Diversity and 

Community Engagement honored 

Naveen Jindal School of Management 

Associate Professor Orlando Richard 

at its third annual Diversity Awards Gala and 

Scholarship Fundraiser March 31.

One highlight of the annual event, which brings 

in funds to recruit and retain underrepresented stu-

dents, is recognition of faculty, staff, students and 

community members who cultivate diverse and 

equitable opportunities and environments.

Dr. Richard, an organizations, strategy and 

international management professor, received 

the Faculty Diversity Award, which Jindal School 

Dean Hasan Pirkul presented.

Dr. Richard’s professional career and research 

are directly focused in the area of diversity, the 

dean said. “He is recognized as an academic 

leader in the study of workforce diversity and 

its impact on individuals, groups and organiza-

tional outcomes.”

Dr. Richard came to UT Dallas in 2000 after 

completing his PhD at the University of Kentucky 

and postdoctoral studies at the Massachusetts 

Institute of Technology. He is coordinator of di-

versity recruitment for the Jindal School, and he 

serves on the Diversity and Equity Committee.

“Through his research and publications,” the 

dean said, Dr. Rich-

ard “is impacting 

the field of manage-

ment and advancing 

international under-

standing of the com-

plexities of workforce 

diversity, and how di-

versity relates to orga-

nizational processes 

and outcomes.”

T om Kim joined the Naveen Jindal 

School of Management last fall  

as an assistant dean in charge of 

the school’s Career Management Center, 

where his goal is to create a unique and 

innovative career vision for all JSOM  

students. “I don’t believe there is a ‘one 

size fits all’ to today’s management  

challenges,” Dean Kim says. “We must 

work hard to build the 

professional development 

programs that match each 

individual student.”

His responsibilities include 

collaborating with faculty  

and staff to provide profes-

sional-development services 

and programs to ensure stu-

dents emerge as strong job 

candidates for JSOM corpo-

rate partners.

He also works with em-

ployers to provide the most 

efficient access to students. 

“This ensures,” he says, “that 

each employer identifies, 

recruits and hires the most 

qualified and attractive candi-

dates for their internships and 

full-time positions.”

Previously, Dean Kim worked in Dallas-

Fort Worth in a variety of corporate and 

academic settings. He spent 16 years as 

an executive with Pepsico Food Systems, 

AmeriServ and PrimeSource FSE. He also 

served 12 years on the Lewisville (Texas) 

Independent School District’s Board of 

Trustees. His progressive career in supply 

chain management in the DFW area has 

prepared him to network with a vast num-

ber of employers in this area and beyond.

A U.S. Naval Academy graduate, Dean 

Kim enjoys using both his military career 

leadership training and his corporate  

experience to bring readiness to the Career 

Management Center team.

s s s

Jindal School’s Director of Develop-

ment and Alumni Relations Kyle Edgington 

has been promoted to assistant 

dean for development and 

alumni relations. The move  

reflects both his fundraising  

success and the need to place 

experienced development 

staff in leadership roles as the 

Realize the Vision campaign 

for UT Dallas gets under way. 

The three-year effort launched 

March 29.

“The promotion is consis

tent with the stature other 

business schools confer on 

equivalent positions,” JSOM 

Dean Hasan Pirkul says. “And 

given the outstanding job Kyle 

has done securing gifts from our 

naming partners and others, it  

is a deserved advancement.”

A PhD candidate in the UT Dallas 

School of Economic, Political and Policy 

Sciences, Dean Edgington arrived at the 

Jindal School in February 2008. A Dallas-

area native, he earned an undergraduate 

degree in management information  

systems from Texas Tech University and 

an MBA from Wayland Baptist University. 

He previously worked in fundraising at 

Texas Tech and prior to that, in the infor-

mation-technology industry.

MOVING IN, MOVING UP

DIVERSITY AWARD  
RECOGNIZES  

JSOM PROFESSOR

Tom Kim

Kyle Edgington
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Richard Bowen had the courage to 

take a stand against his former  

employer, risk his career and face the 

repercussions, all of which have earned the 

JSOM accounting faculty member the CPA of 

the Year Award from the Dallas CPA Society 

and a nomination for a D CEO Financial Exec­

utives Award.

A Dallas-based business magazine, D CEO 

joined forces with the Dallas CPA Society, 

Financial Executives International and the As­

sociation of Corporate Growth in its annual 

recognition event on April 18 to honor top 

achievers among area financial officers. Mr. 

Bowen received the Excellence in Corporate 

Governance Award.

That recognition, the CPA award and 

other accolades are coming Mr. Bowen’s way 

on the heels of a 60 Minutes news segment. 

The segment, “Prosecuting Wall Street,” fo­

cused on his experiences during the run-up 

to the nation’s credit crisis and examined why  

 

large banks have not been prosecuted under 

the Sarbanes-Oxley Act.

A former vice president at Citigroup, Mr. 

Bowen began in June 2006 to warn the bank’s 

senior management and directors about the 

increasing levels of defective mortgages he 

was seeing.

He eventually testified in a closed-door 

hearing of the congressional Financial Crisis 

Inquiry Commission in February 2010 about 

the risky home-loan agreements that helped 

spawn the financial crisis.

In a UT Dallas Andrew R. Cecil Lecture 

February 6, Mr. Bowen said the commission 

members “insisted to me that they were very 

interested” in learning more, and he was invited 

to testify in a nationally televised hearing in April 

2010. He did, but not before, he said, the com­

mission directed him to delete his most serious 

charge, that Citigroup managers knew but never 

warned company stakeholders who had invested 

in funds backed by the risky transactions. 

Interest in Mr. Bowen’s story has led to 

several speaking engagements and interviews. 

On March 23, the Government Account­

ability Project’s American Whistleblower Tour 

stopped at Seattle University, and Mr. Bowen 

was a featured speaker. He also was featured 

in Workforce Management, a national publication 

targeted to human resources professionals.

ACCOUNTING FACULTY MEMBER 
EARNS AWARDS FOR HIS FINANCIAL 
CRISIS COURAGE

Dean Hasan Pirkul 
in Yu Garden, Shanghai

Naveen Jindal School of  

Management Dean Hasan 

Pirkul made a presentation last 

November at Shanghai Jiao Tong 

University to more than a dozen 

deans from various business  

schools in China to introduce them 

to The UTD Top 100 Business 

School Research Rankings™ (see 

page 20), a database that tracks 

scholarly publications in 24  

leading business journals. The 

rankings provide an objective 

measure of business schools  

research achievements.

Stan Liebowitz

  Stan Liebowitz, Ashbel 

Smith Professor of Finance and 

Managerial Economics, and direc­

tor of the Center for the Analy­

sis of Property Rights and In­

novation, will deliver the opening 

keynote address at the Associa­

tion for Cultural Economics In­

ternational Conference in Kyoto, 

Japan, June 22. Dr. Liebowitz will 

speak on “What Has the Internet 

Wrought for the Production of 

Entertainment and Culture?” at 

the biannual meeting. A scientific 

society of about 150 members 

throughout the world – includ­

ing academicians, government 

officials, foundation officials, 

managers of arts and cultural or­

ganizations and artists, the ACEI 

pursues members’ shared inter­

est in furthering understanding of 

the economic aspects of the arts 

and culture in their home coun­

tries and around the globe.

An expert on the econom­

ics of technology’s impact on 

intellectual property rights, Dr. 

Liebowitz’s opinion piece on pro­

posed anti-piracy legislation, “In­

ternet to Artists: Drop Dead,” 

appeared in the Wall Street Jour-

nal January 24.

Suresh P. Sethi 

Suresh P. Sethi, Eugene 

McDermott Chair of Opera­

tions Management and found­

ing director of the Center for 

Intelligent Supply Networks, 

assumed the presidency of the 

Production and Operations 

Management Society in April in 

Chicago at the society’s 23rd 

annual conference. He will pre­

side for a year, until the next 

annual conference in Denver.

An international professional 

organization begun in 1989, 

POMS is dedicated to improv­

ing knowledge in the field of 

operations management. With a 

membership of more than 1,000, 

POMS publishes the only opera­

tions management journal that 

is listed on both the Bloomberg 

BusinessWeek and Financial Times 

lists of leading operations man­

agement journals.

A fellow of POMS since 2005, 

Dr. Sethi is internationally known 

for applying quantitative methods 

to manufacturing and operations 

management, finance, economics 

and marketing.

“POMS is a premier society in 

the field of operations manage­

ment, and I have been involved in 

the development of this society 

from its beginning,” he said. “I 

am very honored to be chosen 

to serve the organization in this 

very important role.”

Chelliah Sriskandarajah

The Production and Op­

erations Management Society 

inducted Chelliah Sriskanda-

rajah into its Fellows Class of 

2012 at its annual conference 

in April. Ashbel Smith Profes­

sor of Information Systems and 

Operations Management, Dr. 

Sriskandarajah has been an as­

sociate executive director of the 

society since 2004 and a senior 

editor for the Manufacturing 

Operations department of POMS 

Journal since 2006. His research 

interests include production-

planning scheduling, supply chain 

management, performance evalu­

ation of production systems, and 

computational complexity, design 

and analysis of algorithms for 

combinatorial problems.

Designation as a POMS Fel­

low is the most prestigious 

honor the society awards, and 

is given for life. It recognizes 

POMS members who have made 

exceptional intellectual contribu­

tions to the productions and op­

erations management profession 

and to the society through their 

research and teaching.

Indranil Bardhan

Zhiqiang (Eric) Zheng

Indranil Bardhan, an as­

sociate professor of information  

THOUGHT YOU  SHOULD KNOW

Dean Hasan Pirkul hosted a ceremony last September 22 at which recipients of the school’s 2010-

2011 academic year Teaching and Staff Awards were honored. Three of the top awards went to  

finance and managerial economics faculty members: Professor Huibing (Harold) H. Zhang earned 

the Graduate Teacher Award; Frank Anderson, director of the Undergraduate Finance program, earned the 

Undergraduate Teacher Award; Scott Sanderson (top, at left, with Dean Pirkul) earned the Outstanding 

Adjunct Award.

Accounting Senior Lecturer Mary Beth Goodrich received the Outstanding Online Teacher Award. 

Doctoral candidates Yunxia (Peter) Zhu (at left) and Sungha Jang earned the Outstanding PhD Student 

Awards, and academic adviser Corina Cantua earned the award for Outstanding Staff Member. 

A Teaching Committee reviewed nominations and made selections of honored faculty members. A 

separate committee of school staff members chose the Outstanding Staff Award. All winners received a 

plaque and a grant of $1,000.

OUTSTANDING FACULTY AND STAFF HONORED

Above: Dick Bowen (right) talks with a 
guest at a reception that preceded his 
Andrew R. Cecil Lecture on February 6.

Below: In that lecture, Mr. Bowen said 
the congressional Financial Crisis Inquiry 
Commission requested he back off his 
most serious complaint about Citigroup.
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systems and operations manage­

ment, was the principal investi­

gator on two research grants by 

the UT Southwestern Medical 

Center in 2010-2011 and 2011-

2012 to develop predictive models 

for patient readmissions due to 

congestive heart failure. Drs. 

Zhiqiang (Eric) Zheng and 

Jeong-Ha (Cath) Oh, collaborated 

with Dr. Bardhan on these proj­

ects to develop risk-propensity 

models for predicting the timing 

and frequency of future patient 

readmissions related to congestive 

heart failure across a diverse  

patient population in North Texas.

Dr. Bardhan teaches gradu­

ate-level courses in the MBA and 

MS programs. In 2011, he led a 

UT Dallas-UTSW collaborative 

effort to develop a new elective 

course, Information and Knowledge 

Management in Healthcare, which 

provides students with hands-on 

experience in the use of elec­

tronic medical-record software. 

Creation of the course resulted 

in an invitation for the collabora­

tors to participate in a national 

teleconference on course rede­

sign in April. The teleconference 

was designed as part of a higher 

education innovation initiative 

jointly pursued by Cisco and the 

American Association of State 

Colleges and Universities.

For research that can help 

companies determine when to 

offer expert assistance to their 

customers’ online user forums, 

Professors Vijay Mookerjee, 

Radha Mookerje and a colleague 

earned the best-paper award last 

November at an Information  

Systems Society conference.

Vijay Mookerjee

Radha Mookerjee

Their findings have potential for 

many user forums, where the oc­

casional intervention of experts 

might be welcomed to help re­

solve tough or time-consuming 

issues, Dr. Vijay Mookerjee, 

Charles and Nancy Davidson 

Chair of Information Systems and 

Operations Management, says.

He and his wife, Dr. Radha 

Mookerjee, a professor of infor­

mation systems and operations 

management, and Dr. Wael Jabr, a 

Jindal School of Management alum 

now at the University of Calgary, 

recognized both the popularity 

and economy of these Internet 

discussion sites, which typically 

rely on volunteer contributions.

In the paper, “An Analysis of 

the Delay in Customer Support 

Forums: An Analytical and Em­

pirical Approach,” they created 

a prediction model designed to 

detect the likelihood of forum 

delays. Companies can use this 

model, they say, for “early in­

tervention,” as a signal to send 

in experts and ultimately reduce 

issue-resolution time. The paper 

can be downloaded from the 

conference website program 

page (http://infosys.uncc.edu/

CIST2011/Program.htm).

At the conference, Dr. 

Vijay Mookerjee was named to 

the Class of 2011 Information 

Systems Society Distinguished 

Fellows. Fellows are individu­

als who have made outstanding 

intellectual contributions to the 

information systems discipline.

Sumit Majumdar

Cambridge University Press 

recently published India’s Late, Late 

Industrial Revolution: Democratizing 

Entrepreneurship, a new book by 

Sumit Majumdar, an informa­

tion systems and operations 

management professor, about 

India’s late-bloomer status as an 

economic powerhouse. Combin­

ing rigorous analysis and anec­

dotes, Dr. Majumdar explores the 

role of entrepreneurship, firms’ 

strategies and the changing role 

of government in the country’s 

change from sluggish responder 

to reformed achiever.

Professor Jagdish Bhagwati, 

University Professor of Econom­

ics and Law at Columbia Univer­

sity has said, “Sumit Majumdar has 

written a superb book that breaks 

new ground and offers many new 

insights. And he writes gloriously. 

His book will become a classic.”

Mike W. Peng

Mike W. Peng, the O.P. 

Jindal Chair of Global Strat­

egy, spoke last November 5 on 

“Global Competition and the 

Rise of Asia” at the 2011 Asia 

Pacific Symposium for U.S. Navy 

and Marine officers at the Naval 

Air Station Joint Reserve Base in 

Fort Worth. This was Dr. Peng’s 

third annual appearance at sym­

posiums organized by the U.S. 

Navy (Reserve) Seventh Fleet. 

The previous two symposiums 

focused on China.

Last September, Dr. Peng 

was the first JSOM professor to 

speak at the UNIV 1010 Fresh­

man Enrichment Lecture Series. 

The series was part of a new 

seminar that introduces incoming 

UT Dallas students to the intel­

lectual and cultural environment 

of the university. He delivered a 

lecture on “Global Business @ 

UT Dallas.”

  

Chairman of the editorial board 

of the Texas Society of Certi­

fied Public Accountants and 

treasurer-elect of the Dallas 

CPA Society, senior accounting 

lecturer Arthur M. Agulnek 

co-authored “Young CPAs,” a 

study to understand generational 

factors affecting the workplace.

Arthur M. Agulnek

“By understanding the gen­

erational factors at work in the 

organization, managers can more 

effectively recruit, retain and cul­

tivate the younger generation,” 

Mr. Agulnek and co-author Brinn 

Serbanic, a CPA in Longview, 

Texas, wrote. Their work ap­

peared in the November/Decem­

ber 2011 issue of Today’s CPA, a 

publication of the TSCPA.

Robert Robb

Opening day last September 

of the new UT Dallas Venture 

Development Center was a spe­

cial occasion for Entrepreneur­

ship Professor Robert Robb. In 

his campus roles as associate vice 

president for technology com­

mercialization and as director 

of venture development at the 

JSOM-based Institute of Innova­

tion and Entrepreneurship, he 

spearheaded creation of the facil­

ity. An 8,200-square-foot venue 

with office and lab space, the 

center facilitates the launch of 

enterprises based on technology 

developed at UT Dallas by stu­

dents and faculty. Located in the 

Research and Operation Center 

next to campus on Waterview 

Parkway, the VDC offers many 

services to client companies, in­

cluding advising, business planning 

and building external relation­

ships. Currently, 11 businesses 

are housed in the incubator, Mr. 

Robb says, and it recently signed 

Photon, Inc., its first student 

company (see Efficiency Is the 

Watchword for Business Idea Con-

test Winners on page 31).

Mark Salamasick

The IIA Research Foundation 

Report, a publication of the Insti­

tute of Internal Auditors, profiled 

JSOM’s Internal Audit Program 

Director Mark Salamasick in 

its fall 2011 issue. Chronicling his 

many roles — as trustee on the 

board of the IIA Research Foun­

dation, as an educator, as en­

dowment fundraiser for JSOM’s 

Center for Internal Auditing Ex­

cellence, as researcher, textbook 

author and more, the article, 

“Mark Salamasick — In It for the 

Long Haul,” noted: “He wants to 

ensure that future internal audi­

tors have the best tools, training 

and academic support possible 

to rise to the challenges put 

before them.” (See Auditors Pick 

Up ‘People Reading’ Skills at Annual 

Fraud Summit on page 25.)

Hans-Joachim Adler

A specialist in cloud comput­

ing, Dr. Hans-Joachim Adler 

spoke in March on “Cloud Op­

portunities” at the Spring Techni­

cal Symposium of the Dallas-Fort 

Worth chapter of the Chinese 

Institute of Engineers.

“Cloud computing is emerg­

ing as one of the most important 

transformational trends in busi­

ness and computing of this de­

cade,” Dr. Adler, a JSOM infor­

mation systems and operations 

management professor, says.

Dr. Adler developed and 

teaches a new Enterprise Re­

source Planning course, ERP for 

Small and Medium Enterprises, 

that trains students in the use of 

cloud computing, a fast-growing 

field in which data and processes 

are hosted remotely on the Web.

A March 8, 2012, Dallas Morn-

ing News story reported that 

cloud computing “will create as 

many as 24,000 jobs in Dallas 

over the next three years, ac­

cording to a new study commis­

sioned by Microsoft and conduct­

ed by IDC, an analytics firm.”

Bobby Chang

Tunghai University in Taiwan 

named Bobby Chang, director 

of the Global Leadership Execu­

tive MBA program, as one of its 

five “Most Outstanding Alumni” 

last fall. The university picks 

“five graduates from more than 

150,000 alumni worldwide each 

year,” to receive the award, Dr. 

Chang says, “and I am very hon­

ored to receive it.”

Diane S. McNulty

Diane S. McNulty, associ­

ate dean for external affairs, 

promoted the Jindal School of 

Management and UT Dallas in 

two speaking engagements at the 

beginning of the year. On January 

24, she addressed Virginia Cook 

Realtors at a meeting in Dallas. 

On February 6, she met with  

the Village Investors Group. At  

that event, Dr. Aaron Conley,  

UT Dallas vice president for 

development, accompanied her 

and spoke about the university’s 

successes during the past five 

years. W 



UT Dallas | Spring 2012	 2120	 The Naveen Jindal School of Management

DEPARTMENTS    PROGRAM UPDATES DEPARTMENTS    PROGRAM UPDATES 

A
n exponential growth in customer data has cre-

ated a need for trained professionals who can 

analyze that information to help managers make 

better marketing decisions. The Marketing area’s 

analytics and research track addresses that need 

— with help from its year-old Marketing Analytics Board. Expert 

analytics representative from area companies serve in the group, 

which gives advice on industry-relevant topics and skills to  

teach in current courses. The board also suggests new course  

offerings, and members sponsor or guide student competitions 

and help JSOM faculty and PhD students partner in joint re-

search with industry.

Current board members are:

•	 Kevin Clancy, chairman, Copernicus Marketing Consulting

•	 Michael Harrison, executive vice president and chief strategy officer, Ansira Engagement Marketing

•	 Beth Ann Kaminkow, president and CEO, TracyLocke

•	 Scott Moore, vice president, global analytics, Kimberly-Clark

•	 Robert Nolan, vice president of customer insights and analytics, ConAgra Foods

•	 Slavisa Samardzija, executive vice president, Wunderman/KBM Group

•	 Matt Snyder, vice president, commercial planning and marketing analytics, Dr Pepper Snapple Group, Inc.

•	 Dimitris Tsioutsias, vice president, strategic business analysis, Targetbase

•	 Randall Wahl, executive vice president and managing director of advanced analytics, M/A/R/C Research.

Analytics Board Adds to Marketing Area’s Expertise

Kevin Clancy

JSOM RESPONDS TO DEMAND
FOR ENERGY EDUCATION

M
anaging Energy: Risk, 

Investment, Technology 

— MERIT for short  — is a 

new graduate-level opera-

tions management course 

designed for students and professionals 

interested in careers in the energy sector.

As course creator Metin Çakanyildirim 

says, “Energy companies are charged to 

meet consumer demand by providing  

adequate supply while serving as stewards 

of our environment — all at palatable 

prices for consumers and profitable levels 

for investors.” 

With that in mind, Dr. Çakanyildirim, 

a JSOM associate professor of operations 

management, created a semester-long 

course, with no prerequisites, that covers:

•	 managing new technologies for find-

ing or generating energy,

•	 innovation in energy distribution,

•	 risk management,

•	 understanding how energy affects busi-

ness, people, society and the environment.

Dr. Çakanyildirim designed MERIT to 

loosely correspond to material covered by 

the Energy Risk Professional certification 

program administered by the Global Asso-

ciation of Risk Professionals, and individu-

als requiring credits for GARP certifications 

can enroll.

Quite a few energy-related current 

realities factor into his teaching, Dr. 

Çakanyildirim says, such as currently  

very low natural gas prices, the cost of  

producing electricity from gas, coal  

and nuclear fuel — and the effect of car-

bon taxes on these; renewable energy  

with emphasis on wind and solar power, 

and the presence of the “Smart Grid,”  

grid reliability  

and hourly elec-

tricity pricing.

For more infor-

mation, contact  

Dr. Çakanyildirm, 

metin@utdallas.edu, 

972-883-6361.

Metin Çakanyildirim 

T
he Naveen Jindal School of Management con­

tinues to make gains in its position as one of the  

nation’s foremost public business schools, as 

shown in U.S. News & World Report’s “2013 Best 

Grad Schools” rankings. 

The Full-Time MBA program is ranked No. 37, tying with Boston 

College, Boston University, the University of Illinois at Urbana- 

Champaign and the University of Rochester. Last year, the program 

was No. 40. The Professional (Part-Time) MBA program rose as well, 

two places, to a No. 34 tie with Southern Methodist University and 

the University of Iowa.

The increases were more dramatic when the rankings were bro­

ken out to include only public universities. The full-time program 

jumped five spots to No. 12, tying with the University of Illinois at 

Urbana-Champaign. The part-time program climbed to No. 13, seven 

places up from its previous spot of No. 20.

“I am happy that we are being recognized and are gaining in­

creased visibility for our academic programs, which are taught by 

talented and distinguished faculty members,” Jindal School Dean and 

Caruth Chair of Management Hasan Pirkul says. “The rankings show 

we are committed to achieving academic excellence and  

delivering a high-quality education.”

The full-time program was ranked fourth in the state,  

behind only UT Austin, Rice and Texas A&M Universities.

The Management Information Systems program maintained its spot 

at No. 19 among public and private universities.

U.S. News & World Report surveyed 441 MBA programs and 

computed full-time program rankings using peer-assessment, 

quality-assessment and recruiter-assessment scores, acceptance 

rates, students’ GPAs and GMAT scores, placement success, 

average starting salary and bonus, the percentage of students 

employed at graduation and their average starting salaries.

The publication changed its methodology for the 

part-time MBA ranking. Previously based solely on 

peer assessment, the ranking this year was based 

on: peer assessment, average GMAT scores,  

undergraduate GPA averages, percentage of 

part-time MBA enrollment compared to all 

other MBA enrollment, and average months 

of work experience. W

NAVEEN JINDAL SCHOOL OF  

MANAGEMENT CLIMBS IN RANKINGS
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JSOM MAINTAINS 

TOP-20 SPOTS IN 

ANNUAL BUSINESS 

SCHOOL RESEARCH 

RANKINGS

Jindal School of Management 

researchers maintained their 

productivity last year, reinforcing 

their standing among the top  

20 universities in North America 

and worldwide.

JSOM scholars’ published 

works earned the school the 

No. 15 place among U.S. and 

Canadian peers, and the No. 16 

place worldwide. Both standings 

appear in the 2012 update of The 

UTD Top 100 Business School 

Research Rankings™.

Rankings remain the same  

as in 2011. “But this is a bit mis­

leading,” Jindal School Senior  

Associate Dean Varghese Jacob 

says. “Because every year, the 

number of published works 

grows. You can’t stand still and 

retain your ranking.”

“Our rankings again reflect our 

serious commitment to research,” 

Jindal School Dean and Caruth 

Chair of Management Hasan Pirkul 

says. “Our researchers continue 

to build Jindal School’s reputation 

for significant scholarship.”

Rankings are compiled from a 

database that JSOM maintains  

of faculty research published in 24  

leading peer-reviewed journals. 

The UTD Top 100 aggregates 

data over the most recent five-

year period to generate the rank­

ings. Current-year standings, de­

termined March 15, are based on 

articles published in those journals 

from 2007 to 2011. JSOM has fol­

lowed productivity since 1990 and 

began reporting rankings in 2005.

In North America and world­

wide, the Wharton School at the 

University of Pennsylvania holds 

the No. 1 spot. Harvard (Univer­

sity) Business School has moved 

to No. 2, displacing the Fuqua 

School of Business at Duke  

University, which is now No. 4. 

The Ross School of Business  

University of Michigan at Ann 

Arbor holds steady at No. 3. And 

at No. 5, the University of Chi­

cago Booth School of Business 

rounds out the top placeholders.

For a complete listing,  

visit jindal.utdallas.edu/the-utd-

top-100-business-school-research-

rankings/ . W

By Marissa Alanis
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he Center for Finance Strategy Innovation’s Index of Financial Health shows the economic recovery in North Texas 

is still fragile and uneven. An illustration: 22 percent of the 50 largest publicly held companies that the index includes 

were unprofitable in the fourth quarter of 2011, while only about half the companies reported higher margins  

or profitability ratios compared to a year earlier. Certainly, financial health is much better than the trough of 2009 

when the index bottomed at 38.0. The index climbed in 2009 and early 2010, and it has, essentially, plateaued 

since then, with relatively small quarterly 

changes despite the continually improving 

sales picture.

The 50 index companies experienced a small decrease in finan­

cial health in the fourth quarter of 2011. The index then stood at 

61.2, versus 55.5 in the fourth quarter of 2010 and 65.5 at the end 

of second quarter 2011. While there have been year-to-year sales 

increases over the past two years, for an ever-larger percentage of 

the firms (89 percent), this increase was offset by lower margins 

and profitability ratios in the fourth quarter of 2011. Although half 

or more of the firms continued reporting improved inventory turns 

throughout 2011, the number of companies reporting higher cash 

flow from operations fell.

Of the three components of the Index of Financial Flexibility, 

increased short-term debt was reported by 60 percent of  

firms in fourth quarter 2011, and the percentage of firms paying 

cash dividends was reported as 73 percent. Both measures, which 

track improved ability and willingness to take on financial com­

mitments, showed increases. The decline in the number of firms 

reducing long-term debt to 38 percent could indicate that firms are 

stabilizing borrowing levels. The total Index of Financial Flexibility 

continued its two-year downward trend and now stands at 58.0, a 

positive sign that would seem to reflect more 

corporate confidence.

While the way top companies fare usually 

correlates to the surrounding business com­

munity’s vigor, tracking the financial health of 

companies is not the same as measuring re­

gional economic impact or labor-force impact.

BY DAVID SPRINGATE, PHD
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Financial Indexes Reveal a Fragile Recovery

■ Index of Financial Health
––– 2 Period Moving Average 

■ Index of Financial Flexibility
––– 2 Period Moving Average  

Index of Financial Health

Index of Financial Flexibility

JSOM hosted 43 Executive MBA 

students from Nanjing  

University in China and Cheng Kung University 

and Tunghai University in Taiwan for a week 

last October. Led by GLEMBA Director Bobby 

Chang, the guests studied innovation manage-

ment and intellectual property strategy, global 

mergers and acquisitions, global business 

ethics, global competitive analysis and cross-

cultural leadership in daily morning classes. 

In the afternoons, they made company visits 

to Cisco, Dell, Mary Kay, Microsoft, Southwest 

Airlines, Texas Instruments, Dallas City Hall 

(pictured above), the City of Southlake and the Board of DFW International Airport. Cultural outings the group enjoyed 

included a trip to Cowboys Stadium and a visit to the private collections of Ross Perot.

T
he Information Systems area has launched a new 

Graduate Enterprise Systems Certificate program 

that emphasizes theoretical concepts in enterprise 

resource planning and provides hands-on experience 

with software used in that planning.

                                 Generically, enterprise systems refers  

                                 to software applications keyed to various 

                            workplace functions, such as procurement, 

                            sales, distribution, accounting and cus-  

                                 tomer relations. When correctly integrated, 

                            the software for the various functions 

                            helps a business run more efficiently.

                                 The new certificate program, which uses

                            apps created by software company SAP, 

                            was developed in cooperation with SAP’s 

six-member University Alliance. Certificate earners complete three, 

three-credit-hour courses with a grade of B or higher, a mandatory 

course in enterprise resource planning and two electives.

At the end of the program, students

	 •	 understand and can identify crucial integration points 

of functional areas in large firms,

	 •	 know how to navigate SAP software and complete stra-

tegic business transactions, and

	 •	 have acquired in-depth knowledge in at least two func-

tional or technical modules of SAP.

Those who earn the certificate are eligible to attend the Jindal 

School’s TERP10 SAP certification program. For more informa-

tion, visit http://jindal.utdallas.edu/information-systems-certificates/ 

or contact Lou Thompson, Enterprise Systems programs coordi-

nator, 972-883-2558, lou.thompson@utdallas.edu.

JSOM HOSTS CHINA-TAIWAN EMBA STUDY TOUR

New Certificate in  
Enterprise Systems Offered

David Springate

 09Q1 09Q2 09Q3 09Q4 10Q1 10Q2 10Q3 10Q4 11Q1 11Q2 11Q3 11Q4

Percent Experiencing Year-to-Year Sales Increase 17 18 12 44 58 65 76 75 80 86 84 89

Percent Experiencing Net Profit in Quarter 71 70 78 79 80 79 75 85 88 90 86 78

Percent Experiencing Same or Higher Year-to-Year Operating Profit as % of Sales 40 46 48 52 45 79 65 50 43 49 57 53

Percent Experiencing Same or Higher ROA in Quarter 26 34 40 47 45 64 48 30 43 63 65 49

Percent Experiencing Same or Higher CFO than Last Year 57 34 48 52 43 63 19 65 33 51 61 42

Percent With Less Inventory Year to Year as % of Sales 32 26 30 37 56 48 50 68 57 54 50 56

Index of Financial Health 40.5 38.0 42.7 51.8 54.5 66.3 55.5 62.1 57.3 65.5 67.2 61.2

Percent With Increased Short-Term Debt as % of Assets 52 40 34 67 78 82 85 60 51 49 61 60

Percent With Reduced Long-Term Debt From a Year Ago 35 47 47 66 79 66 59 65 63 52 49 38

Percent Paying Cash Dividends 59 52 52 42 61 60 63 70 71 75 69 73

Index of Financial Flexibility 48.7 46.3 44.3 58.3 72.7 69.3 69.0 65.0 61.7 58.7 59.7 57.0

Lou Thompson
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SEMINAR FOCUSES ON SHAPING 
EFFECTIVE NONPROFIT BOARDS

For homeless shelters, food 

banks and other charities to 

thrive, the nonprofit boards 

that serve them must be effec­

tive. Without proper governance 

of such organizations, donors 

are less likely to give, directors 

are less inclined to serve and 

missions are less likely to be 

achieved, Dr. Richard Leblanc, 

author and professor of law, 

governance and ethics at York 

University in Toronto, says.

Co-author of Inside the Boardroom: How Boards Really Work 

and the Coming Revolution in Corporate Governance (Wiley), Dr. 

Leblanc gave his recommendations for improving nonprofit 

corporate governance at a seminar hosted by the Institute for 

Excellence in Corporate Governance.

In the past, improving corporate governance focused on the 

structure of boards — their size, composition and independence. 

However, not-for-profit boards should recruit directors based 

on their competencies, skills and behaviors, Dr. Leblanc said.

Because directors of not-for-profit boards serve unpaid, the 

assumption has been that “governance is less important, and that 

couldn’t be further from the truth,” Dr. Leblanc said, because 

not-for-profit organizations serve “vulnerable beneficiaries.”

Sharing insights from his research, he suggested three ele­

ments for building an effective nonprofit board: director re­

cruitment, development and assessment.

He suggested that boards adopt formalized roles, with char­

ters for the board, committees, the chair, executive director 

and committee chairs. This “establishes standards and the right 

tone at the top,” he said.

Boards should also address vision, mission, strategy and 

operational plans. Program delivery, risk identification and man­

agement, finances, government reporting, ethics, integrity and 

communication and accountability to members and stakehold­

ers should all be key, he said. Dr. Leblanc also proposed that 

boards adopt a succession planning process.

The March 6 event, How to Create Effective Nonprofit 

Boards: The Necessity of Governance and Leadership, was co-

sponsored by the Center for Nonprofit Management, Commu­

nities Foundation of Texas and Dallas Social Venture Partners.

Richard Leblanc

Conference Studies  
Newest Modes of  Marketing

I
s it better for firms to underpromise and overdeliver? 

How can social-media content and product search-

engine data be mined to give consumers a ranking sys-

tem for choosing hotels? And for writers, musicians and 

other artists, is it a good idea to reveal project details 

when attempting to obtain financial support on a crowd-fund-

ing website such as kickstarter.com?

Top national and international researchers addressed these 

and other issues at the Frank M. Bass UT Dallas Frontiers of Re-

search in Marketing Science (FORMS) Conference February 23 

to 25 at the Naveen Jindal School of Management.

The Jindal School’s Marketing area annually hosts the 

FORMS conference as a small, collegial and distinctive alterna-

tive to larger similar gatherings. The conference honors the 

late Dr. Frank M. Bass (1926-2006), a JSOM professor often 

remembered as the “Father of Marketing Science.”

About two dozen professors discussed papers on such emerg-

ing marketing trends as search-engine keyword pricing strategies, 

dynamic choice, retailing and collecting user-generated content 

for consumer rankings.

JSOM’s Marketing area began hosting the FORMS confer-

ence about seven years ago, JSOM decided to cater to a small 

number, Associate Marketing Professor Ashutosh Prasad said, 

“around 100 people, to allow for more face time, collaboration, 

idea-sharing and more time for the presenters to present.”

“The other important thing we wanted to do,” Dr. Prasad 

said, “was help PhD students.…who don’t have to pay a regis-

tration fee, and they get to meet leading marketing researchers 

from all around the world.”

Among topics conferees considered was the Internet’s  

role as a major marketing force. Researchers are trying  

to understand how to harness its power, Dr. Prasad said. For  

example, crowd sourcing, crowd funding and mob buying  

have all changed the face of how marketing is evolving.

Researchers at the conference also talked about the latest  

approaches and techniques to help drive marketing of the  

future. “The audience might not actually 

need to learn these techniques  

unless they use [them],” Dr.  

Prasad said, “but they need to 

know that such techniques  

are available or that there’s  

a person with expertise or  

a paper out there.”

Ashutosh Prasad
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AUDITORS PICK UP ‘PEOPLE READING’
         SKILLS AT ANNUAL FRAUD SUMMIT

any successful people 

have a knack for “read-

ing people.” Quickly 

understanding how a 

boss, top executive or 

potential client likely 

will communicate, make decisions or perform 

tasks can be a valuable asset.

Author, documentary producer and indepen-

dent investigative journalist Dan Korem taught 

and spoke about “rapid-fire profiling,” his meth-

od for “reading people right the first time” at the 

Jindal School’s seventh annual Fraud Summit 

March 29 and 30.

Mr. Korem defines rapid-fire profiling as the 

ability to obtain crucial behavioral data about a 

person “on the spot” without tests or batteries 

of questions. He taught participants how to pro-

file almost anyone, without stereotyping. Using 

interactive keypads, they profiled video clips of 

real people in real situations. Within a day, the 

average participant typically moves from 25 per-

cent to 75 percent accuracy, Mr. Korem says.

Also the summit’s keynote speaker, Mr. Korem 

introduced the Korem Profiling System in 1997 

in his book The Art of Profiling – Reading People 

Right the First Time (International Focus Press). 

He says the system has been successfully used for 

recruiting, sales, negotiations, team leadership, 

coaching and recruiting athletes, investigations, 

military operations and educating students. Each 

of the more than 660 guests at the sold-out con-

ference received a copy of the book.

“We’ve built the summit into an event that 

has achieved brand recognition and a reputa-

tion that makes people want to return year after 

year,” Mark Salamasick, head of JSOM’s Internal 

Auditing program, says. “It’s a quality, first-class 

event featuring speakers who are unique, charis-

matic and typically difficult to book. It also offers 

great networking opportunities.”

Dan Korem

Mark Salamasick

Head of the school’s 
internal auditing pro-
gram and of the Center 
for Internal Auditing 
Excellence, Mark 
Salamasick (standing, 
center) draws sellout 
attendance to the  
annual Fraud Summit 
with professional 
workshops and highly 
sought-after speakers.

By Donna Steph Rian
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A 
scholarship 

named for 

a Dallas 

advertis­

ing pioneer 

and early benefactor of the 

Naveen Jindal School of Management already has made a big differ­

ence in the life of the JSOM student who received it.

“Because of finances, I had actually deferred getting my master’s 

until after I had maybe a little bit of money — after working,” 

Haris Fazlani said. “But because of the scholarship, I got to enroll.”

Now in the MS in Marketing program, Mr. Fazlani is the 

most recent recipient of the Morris Hite Memorial Scholar­

ship, a $3,000 award given annually by the Dallas chapter of 

the American Advertising Federation and its philanthropic 

arm, the Dallas Ad League Foundation.

Mr. Fazlani was days away from earning his JSOM bach­

elor’s degree in marketing last December when the president 

and CEO of Dallas-based TracyLocke creative agency,  

Beth Ann Kaminkow, presented him the scholarship at an 

AAF luncheon.

Describing Mr. Fazlani as a “very deserving recipient,” Ms. 

Kaminkow said that “he is also someone who is personally 

living out the American dream.” His parents came to America 

from Pakistan, she said, “and have, through the years, worked 

very, very hard at different jobs.”

Mr. Fazlani recounted that story, in part, in applying for 

the award. He also wrote “about finding out what I wanted 

to do academically and having the motivation to pursue it at 

the highest level.”

Mr. Fazlani’s up-by-the-bootstraps drive was a lifelong trait of 

the late Morris Hite (1910-1983), the Dallas adman for whom the 

scholarship is named. Mr. Hite started his own agency by the time 

he was 20 and later rose to the presidency of TracyLocke.

A longtime civic booster, he played an active role in the cre­

ation of UT Dallas.

In recognition of his efforts, UT Dallas endowed and established 

the Morris Hite Center for Product Development and Marketing 

Science in 1984.

An ongoing UT Dallas supporter, Mr. Hite’s widow, Caroline, 

was in attendance when Mr. Fazlani received his scholarship. W

Morris Hite

SCHOLARSHIP KEEPS 
MARKETING STUDENT 
IN SCHOOL 

Beth Ann Kaminkow (left), president and CEO of TracyLocke, awarded 
JSOM marketing student Haris Fazlani (center) the Morris Hite Memorial 
Scholarship as Pete Iacovazzi (right), AAF Dallas Education chairman, 
looked on at an AAF Dallas luncheon last December.

High Profile Project Manager 
Mark Penny To Speak at Symposium

M
ark Penny, senior vice president 

for Manhattan Construction’s 

Dallas office, will be a keynote 

speaker at the sixth annual  

UT Dallas Project Manage-

ment Symposium at the Naveen Jindal School 

of Management. Mr. Penny is the lead project 

manager for the George W. Bush Presidential 

Center at SMU in Dallas. He also is oversee-

ing the $1.6 billion remodeling project at 

Dallas/Fort Worth International Airport and 

expansion in downtown Dallas of First Baptist 

Church. He has worked on a variety of construction projects 

and spent almost six years overseeing development and con-

struction of Cowboys Stadium in Arlington.

The symposium, being held August 16 and 17, will focus 

on “Project Management in a Risky World.” The event annu-

ally attracts more than 300 project managers to 

share ideas and best practices across a range of 

industries including construction, healthcare 

and information technology. This year’s topics 

include how to manage green and sustainable 

projects and how to effectively and economi-

cally terminate a project.

Also speaking this year will be Dr. David E. 

Daniel, president of The University of Texas at 

Dallas, who in July 2010 was appointed by the 

National Academy of Engineering and the Na-

tional Research Council to a committee inves-

tigating the Deepwater Horizon explosion and oil spill in the 

Gulf of Mexico. Dr. Daniel holds a PhD in engineering from 

The University of Texas at Austin.

Information and event registration are at pmsymposium.

utdallas.edu.

Mark Penny

MAY OCTOBER

The India Enterprise Forum, May 15, 

UT Dallas. $200. — A new venue to 

facilitate knowledge-sharing in North 

Texas about economic opportunities  

in India, the forum’s inaugural event 

will focus on energy and infrastructure. 

ief.utdallas.edu

IEEE International Technology Manage­

ment Conference, June 24-27, Omni 

Hotel Convention Center, Dallas. 

Rates vary. — Open to the public, 

this gathering will focus on “Managing 

Technology During a Business Recov­

ery.” The conference will feature spe­

cial sessions on university programs in 

systems engineering and management 

(SEM). At UT Dallas, the Jindal School 

and the Erik Jonsson School of Engi­

neering and Computer Science jointly 

offer a new SEM program, and both 

schools are involved in the conference. 

ieee-itmc.org

10th Annual National Corporate Gov­

ernance Conference, October 4, JSOM.  

$395 through September 4; $495 there-  

after. The Institute of Excellence in 

Corporate Governance explores plain-

spokenness and sincerity — in “Can We 

Talk? The Necessity of Candor, Leader­

ship and Integrity Inside the Boardroom.”

Speakers will include:

•	�Dr. Richard Leblanc, York University, 

on What Really Happens Inside  

the Boardroom?

•	�Marianne Jennings, professor emeritus, 

Arizona State University, on how to 

Do the Right Thing.

•	�Baruch Lev, New York University, 

who will explore Communicating 

with Shareholders.

iecg.utdallas.eduJUNE

OTHER CONFERENCES ON THE CALENDAR:
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tip from an alum turned 

into $10,000 for a team 

of Naveen Jindal School 

of Management students 

when they won the inau-

gural healthcare case competition of insurer 

and medical services provider Humana Inc.

Adam Rivon, an MBA 2010 gradu-

ate, immediately thought of his 

alma mater when he learned 

his employer, Humana, was 

launching a contest to gauge 

graduate students’ abilities to 

build viable business oppor-

tunities from healthcare challenges. So Mr. 

Rivon contacted Full-Time MBA Program 

Director Lisa Shatz.

Ultimately, JSOM’s team of MBA  

students, Andy Cyders, Ryan McLaughlin, 

Katie Ryan and Jordan Tracy, emerged  

victorious last October from a finalist field 

of six teams.

The case question, Mr. 

Cyders said, “was, basically: 

Take a look at telemedi-

cine. Take a look at home 

healthcare. Figure out 

which Humana should 

enter….Describe why, and if you do think 

they should enter one or both, tell us how 

they should do it.”

Telemedicine describes the delivery 

of medical information via audiovisual 

media, including the Internet, mobile tech-

nology and teleconferencing. “Everybody 

wants to do telemedicine,” Mr. Cyders said.

But the team decided home delivery of 

medical services offered a stronger business 

alternative. Their research showed home 

healthcare not only reduces costs, it also 

minimizes medical errors and hospital re-

admissions — and most patients prefer it.

Their winning market-entry 

plan called for acquisition of an 

established home healthcare pro-

vider with a national presence.

Besides $10,000, their win guar-

anteed the group interviews with 

Infusion, Humana’s leadership-

development program. The interview 

for Andy Cyders, who graduated in 

December, led to a job he began in January.

Adam Rivon, the thoughtful JSOM 

alum, joined Infusion in January 2011.

Is he basking in any reflected glory 

because UT Dallas won? “Absolutely,” he 

said. “I am the first employee from the 

school, and this will do us well for future 

recruiting seasons.”

A  Naveen Jindal School of Management team’s plan to 

steer a freewheeling Texas construction company onto a straight-

and-narrow path to international business success earned third 

place in a national case competition.

The JSOM students won $2,500 in that contest, the annual 

American Institute of Certified Public Accountants’ (AICPA) col-

legiate accounting competition. Team captain Amanda Billingsley 

and members Ben Harwood, Thomas Mätter and Teresa Tran 

earned the prize last December in Washington, D.C.

The team followed in the successful footsteps of a JSOM team 

that earned first place in the inaugural 2010 AICPA competition.

In all, 98 teams nationwide qualified in Round One. The 

JSOM team, Highly Debticated, was one of just three to make it 

to Round Three finals. Judges named a North Carolina State Uni-

versity squad the first-place and $10,000 winner. An Iowa State 

University team earned second place and $5,000.

The competition focused on fraud and forensics, a fast-grow-

ing accounting specialty that detects or avoids wrongdoing not 

only by auditing ledgers but also by investigating the ethical and 

legal soundness of business practices.

Competition teams role-played consultants tasked with help-

ing that fictitious Texas firm, High Prairie Construction, assess 

the top fraud 

risks tied to 

building oil 

pipelines  

in Nigeria.

Semifinalists had to re-assess the situation after learning that 

in other foreign countries where High Prairie already worked, the 

CEO “turned a blind eye” to the company’s payment of bribes 

and avoidance of local taxes.

Highly Debticated’s final presentation advocated HPC move 

away from that high-risk situation by setting short- and long-

term goals, including mandatory ethics and compliance training 

for all employees.

Set the tone at the top, the team advised as its most important 

proposal: “If HPC’s leadership visibly supports anti-bribery poli-

cies, then employees and affiliates are likely to follow.”

When César Zamudio dived into doctoral research, he 

had dogged determination and a belief that his  

topic — about how people select others in business 

settings — was unique.

In February, Mr. Zamudio won honorable mention in the 2011 

Marketing Science Institute Alden G. Clayton Dissertation Proposal 

competition. A prestigious annual contest for junior marketing 

scholars, the rivalry draws proposals from students at top-ranked 

universities worldwide.

Besides the award, the institute gave Mr. Zamudio a $3,000 

grant to help complete his dissertation.

It focuses on a novel concept, which he calls “choosing others,” 

whether it is choosing employees, business partners or celebrities 

to speak on a firm’s behalf.

“The study of consumer choices has a long  

tradition in marketing,“ Mr. Zamudio says. “How-

ever, most studies examine settings in which  

consumers purchase packaged goods, durables and 

so forth, but very little attention has been paid  

to situations where people choose other people or 

firms choose other firms.

“Managerially relevant examples,” he explains, 

“include social networks,… job markets where em-

ployers and employees must find their best match; 

celebrity endorsements widely used in advertising that depend on 

mutually beneficial contracts.…My research advances methods to ex-

amine problems on choosing others and in so doing, contributes to 

our understanding of job markets, social networks and branding.”

Mr. Zamudio also won a $10,000 grant in MSI’s “Ideas Chal-

lenge” competition, seeking ideas that could substantially improve 

the field of marketing for scholars, students and professionals. The 

only competition winner who is a student, he proposed establish-

ment of a global social network of marketing scholars and profes-

sionals that allowed for networked resources to increase research 

output in the field.

Mr. Zamudio, who expects to graduate in May 2013 with  

a PhD in management science with an emphasis in marketing,  

believes marketing is a crucial business discipline “in that it 

makes us think about how to better serve others – 

customers, our own employees and shareholders 

– while at the same time improving an organiza-

tion’s bottom line.”

After graduation, he hopes to become a pro-

fessor at a U.S. university. A native of Monterrey, 

Mexico, Mr. Zamudio says there are few marketing 

scientists from his home country, a fact that has 

motivated him to work hard to become a positive 

example for students from his homeland.
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PhD Student’s Interest in Peoples’ Pairings Leads to Prize Money

BY JILL GLASS

FRAUD RISK PLAN 
WINS HIGH MARKS  
IN CPA COMPETITION
                                                                       By Kris Imherr 

The Highly Debticated team of (left to right)
Thomas Mätter, Amanda Billingsley, Teresa Tran 
and Ben Harwood placed third in the second  
annual AICPA collegiate accounting competition.

César Zamudio

A

Management Alumnus Provides Winning Suggestion

Their fellow MBA students threw a surprise party for (left to right) Andy Cyders, 
Jordan Tracy, Ryan McLaughlin and Katie Ryan after the JSOM foursome won first 
place and $10,000 at the inaugural Humana healthcare case competition.

Adam Rivon
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Both winning teams at the Fifth Annual 

UT Dallas Business Idea Competition 

captured their prizes by seeking more 

efficiency from modern living.

The first-place graduate team focused on 

cost savings and clean energy when members 

planned solar panel-covered parking structures 

for businesses. The first-place undergraduate 

team aimed for reducing restaurant waits by 

devising a smartphone app for ordering food 

in advance.

Photon, Inc., the graduate team of three 

Naveen Jindal School of Management MBA stu­

dents, offered the combined benefits of cov­

ered parking and clean, cost-effective energy 

generation with their winning idea for solar 

panel-covered parking structures. The energy 

collected by the panels would help offset the 

costs of operating the facilities, according to 

the trio, Andy Cyders, Vance Weintraub and 

Ben Wilson.

The smartphone app of Blu Mango, the 

undergraduate team, promises better food 

faster, according to teammates Raheel Ata, a 

biochemistry major; Vivek Raman, an electrical 

engineering major; and Nikhil Karnik, a bio­

medical engineering major.

Blu Mango earned $4,000 for first place 

and another $500 for most effective presenta­

tion at the finals held last November 18 in the 

Jindal School. Photon, Inc. also earned $4,000.

The first-place teams also earned legal 

services provided by the Afghani Law Firm, 

incubator space in the UT Dallas Venture 

Development Center and coaching from 

entrepreneurship faculty in preparation for 

more business idea competitions across the 

U.S. and Canada.

In all, the competition, an annual contest 

sponsored by the Institute for Innovation 

and Entrepreneurship at UT Dallas, offered 

$19,000 in cash prizes.

Open to students in all seven schools on 

campus, the competition attracted 170 en­

trants organized into 59 teams.
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B
oth hard-nosed economics and judgment-call ethics 

made their way into the plan a team of Naveen Jindal 

School of Management students put together in a  

winning case-competition effort to distribute $500 mil­

lion in make-believe money throughout a hypothetical 

hospital system.

The team tied for first place with Trinity University, earned $3,000, 

and members had their American College of Healthcare Executives 

membership fees reimbursed in the second annual contest sponsored 

by the North Texas chapter of ACHE.

JSOM team captain Raj Shah and his teammates Richa Singh, 

Archana Subhash and Carson Marston role-played outside advisory 

firm members counseling the imaginary ABC Health System. The sys­

tem wanted to make wise use of its money in its 10 hospitals, which 

served more than eight million people in a 150-mile area.

Considering several factors for each hospital — including location, 

operating margins, net revenues, population growth, in-patient  

volumes and cost to complete a pet project — the team developed  

a matrix that logically charted outlay recommendations.

Team members consulted Ashley McClellan, chief operating of­

ficer and interim CEO 

of Medical Center of 

Lewisville, who was as­

signed to them as a 

contest mentor. The 

group checked in, 

too, with John F. 

McCracken, execu­

tive director of the 

Jindal School’s Alliance 

for Medical Management Educa­

tion program, and with their academic boss, 

Dr. Forney Fleming, director of the MS in 

Healthcare Management program.

In a 20-page paper and in-person presen­

tation, the foursome recommended that all system hospitals follow an 

asset-management strategy.

“But the future of healthcare is in service-line expansion,” Mr. 

Shah added, so the team also advocated the system branch out as a 

way to remain viable.

WiNNERS
UNDERGRADUATE DIVISION

First Place ($4,000) and Most Ef-

fective Presentation ($500): Blu 

Mango. Idea: a smartphone app 

that allows users to order food 

from casual dining restaurants  

in order to bypass or reduce res

taurant waits.

First Runner-Up ($2,500): Open 

Academia. Idea: an online scientific 

publishing tool.

Second Runner-Up ($1,750): Proto 

Fuel System. Idea: a fuel system 

that would increase the efficiency 

of automobile engines.

Third Runner-Up ($750): Cultural 

Brokers. Idea: a service that pro-

vides cultural competency training 

and translation services to health-

care providers.

GRADUATE DIVISION

First Place ($4,000): Photon, Inc. 

Idea: solar panel-covered parking 

structures whose energy generation 

helps offset facility costs.

First Runner-Up ($2,500) and Most 
Effective Presentation ($500):  

MeStro. Idea: a service that uses  

social media to bring together 

foodies and restaurateurs through 

home dining.

Second Runner-Up ($1,750): Electric 

Water. Idea: a system for cleaning 

salt water and polluted water.

Third Runner-Up ($750): Wagshare. 

Idea: a tool to increase blog traffic 

by linking posts to related posts 

across the Internet.

Efficiency is the Watchword for  
Business Idea Contest Winners

Grad Scores in National 
Contest With Business 
Turnaround Plan 

A Naveen Jindal School of Management 

graduate closed his UT Dallas career by 

winning a national contest that challenges 

competitors to find ways to resurrect dis-

tressed companies.

Sudhanshu Jain, a 2011 MBA and MS 

in Finance graduate, earned first place and 

$3,000 in the Turnaround Management  

Association’s 2011 case-analysis competi-

tion. His prize also included an expense-

paid trip to TMA’s convention in San Diego 

last October.

An international professional society for 

business-recovery specialists, TMA opens its 

Carl Marks Student Paper Competition to 

graduate-level business students. Entrants 

select a distressed company, then analyze it 

from financial, industry and other vantages. 

“Then you…make recommendations on 

how you would restructure or turn around 

that company to make it profitable again,” 

Mr. Jain said.

Competing can be a team effort, but 

Mr. Jain embarked on a solo study to give 

Irving, Texas-based jewelry retailer Zale 

Corporation a plan to overcome revenue, 

inventory and other troubles. His recom-

mendations “Restructuring Zale Corpora-

tion,” included closing underperforming 

stores, cutting expenses and staff, improv-

ing customer demand — in part by starting 

a special bridal program — and 

divesting unprofitable brands.

“In my view, you tend to learn 

a lot more about business 

when you see the trouble 

you can get into,” finance 

faculty member George 

DeCourcy said.

TMA competition adviser, Mr.  

DeCourcy taught Mr. Jain in a corporate 

restructuring and turnaround course. The 

course began, Mr. DeCourcy said, partly at 

the prompting of the Dallas TMA chapter, 

because “it’s a field that is not covered by 

other area universities.”

Chapter members encourage case-

competition participation by volunteering 

as contestant mentors. Mr. Jain’s mentor, 

Soegiono (Sugi) Hadiwijaya, a restructuring 

specialist at CRG Partners, said that while 

“the mentor provides guidance, the bulk of 

the work resides on student hands.”

“It’s a lot of work,” Mr. Hadiwijaya 

said, “especially for one person.” But, 

he said, Mr. Jain, now a transaction ser-

vices associate in the Dallas office 

of PricewaterhouseCoopers, “was 

fully committed.”

Sudhanshu Jain

(Above) Undergraduate Division 
Winners, Blu Mango (left to  
right): Raheel Ata, Vivek Raman  
and Nikhil Karnik

(Below) Graduate Division Winners, 
Photon, Inc. (left to right): Ben 
Wilson, Andy Cyders and Vance 
Weintraub, with IIE Associate  
Director Jackie Kimzey

HEALTHCARE CASE COMPETITORS 
DEVELOP WINNING PLAN

(Above) Winning team  
members (left to right) Raj 
Shah, Archana Subhash, 
Carson Marston and Richa 
Singh celebrate after  
the competition. (Left)  
Dr. Forney Fleming with  
Raj Shah



32	 The Naveen Jindal School of Management

DEPARTMENTS    STUDENT NEWS DEPARTMENTS    STUDENT NEWS

CPA Society Awards 
Three Scholarships 

Three Naveen Jindal School of Man-

agement students received 2011-2012 

scholarships to help them toward 

their goal of becoming certified professional 

accountants. The Accounting Education  

Foundation of the Texas Society of Certified 

Public Accountants made awards of $1,500 

each to Boripat Siewsurut, Jaimie Yang and 

Alyson Brands.

Interning spring semester at Deloitte, Mr. 

Siewsurut is enrolled in JSOM’s Professional 

Program in Accounting, a curriculum that al-

lows academically motivated students to earn 

a bachelor’s and master’s degree in accounting 

in five years.

Also in PPA, Ms. Yang participated in the Ac-

counting area’s ethics competition in the fall.

A former UT Dallas cheerleader, Ms. 

Brands is a graduate student with a full-time 

job in an accounting firm. She received the 

Jacob Bezner Scholarship, which is named for 

a Dallas CPA who supports the Accounting 

Education Foundation.

S
tate Farm Insurance Recruiting Director Brad Alexander (hold­

ing check), consultant Albert Cortez (far left) and agent Travis 

Thibodeaux (far right), judged a competitive final fall-semester as­

signment in an undergraduate direct marking course that resulted 

in $2,000 in scholarship money going to the winners. After helping prep the 

class on what it takes for a new agent to open an agency, the State Farm 

reps then judged team presentations.

Team 1’s “standout” appearance, Mr. Alexander said, “rehearsed, suc­

cinct” and having nice flow” with a lot of creativity and “a very targeted 

approach,” was prize-worthy for members (left to right) Curtis Chase, Chris­

tina Thomas, Ruth Trevino, Cathryn Powell and Hannah Richardson.

State Farm’s JSOM relationship began in spring 2011 when the company 

awarded $2,000 to a Personal Selling and Sales Management course team for 

its ideas on gaining new young-adult clients.

Marketing Student Team Closes the 
Deal on Henry Schein Scholarship 

or a final fall-semester assignment, student teams in Alex 

Edsel’s Personal Selling and Sales Management course, com-

peted for $3,000 in scholarship money by putting together a 

written and oral sales presentation for Henry Schein, a For-

tune 500 healthcare products provider. “Students pretended 

to be on a Henry Schein sales team making a proposal to a large 

dental office for an advanced crown-making device, which retails for over 

$100,000,” Mr. Edsel explained.

Shown here with Henry Schein Zone General Manager Dean Kyle (cen-

ter), winners (left to right) Zayd Mabruk, Kia Wright, Anastasia (Asia) Maston, Melanie Castro, Coral Glass and Lincoln Yang deliv-

ered a cohesive written proposal that covered all the attributes the buyer had indicated were important. In its oral presentation, the 

team successfully executed such key components as proper use and explanation of visual aids, check-backs, proper introductions, 

body language and tone inflection, handling of several buyer objections and making the close.

E
xtolling the virtues of her home continent and 

her home country, the Zambian ambassador 

to the U.S. recently exhorted a largely student 

audience at the Naveen Jindal School of Manage­

ment to “think of Africa as your next employer.”

“This is the continent people are calling the 

next frontier,” Ambassador Sheila Siwela told listeners about 

the business outlook there.

In fact, JSOM Professor Habte Woldu said in introductory 

remarks, 23 of Africa’s 54 nations have recorded “economic 

growth of 7 percent to double digits” in recent years.

Adviser to the International Management Society, a 

JSOM-based student organization, Dr. Woldu introduced the 

ambassador on behalf of the society. The group brought the 

ambassador to campus January 25 with the help of the DFW 

African Chamber of Commerce.

Ms. Siwela, a career diplomat who has been U.S. ambas­

sador since 2010, explained Zambia is often cited as a model 

for democracy. After gaining independence from Great Britain 

in 1964, she said, Zambia became a center for helping neigh­

boring countries gain their freedom.

The 1990’s marked the beginning of Zambia’s free-market 

economy. Today, she said, 99 percent of companies there 

have been privatized.

The world’s No. 3 producer of copper, Zambia also 

promotes its agribusiness potential — “Seventy percent of 

the land is virgin,” Ms. Siwela said, with plenty of water re­

sources — and tourism.

Victoria Falls, a famous tourist attraction, lies between 

Zambia and Zimbabwe. The falls, combined with abundant, 

“world-class” wildlife and the unspoiled wilderness make Zam­

bia a great tourist destination, Ms. Siwela said.

Her homeland’s selling points also include a youthful popu­

lation and high education rates, she said.

But Dr. Woldu, director of JSOM’s 

Global Business and International Man­

agement Studies programs, commented 

that Africa has not done a good job of offering 

its highly educated citizenry enough incentives to 

stay in their homelands.

This diaspora issue — the scattering of educated Africans 

away from the continent — will be addressed in a new U.S.-

Africa initiative, Ms. Siwela said. “Zambia needs the diaspora, 

and the diaspora needs Zambia,” she said. W

Ambassador Sells Students on Africa
Zambian envoy lauds her homeland during JSOM visit

International Management Society vice 
president Pichan (Pop) Kanjanakantorn 
(left) exchanges business cards with 
Zambian Ambassador to the United 
States, the Honorable Sheila Siwela.
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The roots of the Dallas-based Chalak Group — which 

had annual sales of $100.1 million last year — date to 

three of the four principals’ stints in college together.

As UT Dallas students, Al Bhakta, now Chalak presi-

dent and chief executive officer; Ron Parikh, chief market-

ing officer; and Nik Bhakta, chief operating officer and 

Al’s first cousin; studied, hung out together, held full-time 

What began as a group of col-

lege buddies socializing, 

shooting pool and eating at 

their favorite Asian stir-fry has evolved into a multimillion-

dollar corporation that today owns the 85-unit Genghis 

Grill chain and 11-unit Baker Bros. American Deli, and is a 

partner in several other restaurant and hospitality concepts.

DEPARTMENTS    ALUMNI PROFILE

Genghis 
Grill Guys 
Hit on  
Stir-Fry as 
Sure-Fire 
Success 

While at UT Dallas

By Donna Steph Rian

Al Bhakta, BS 1999, Chalak president and chief executive officer

Al Bhakta with Ron Parikh, BS 2001, Chalak’s chief marketing officer

and Nik Bhakta earned his Bachelor of Arts degree. In 

2002, the buddies opened the first Genghis franchise.

“The first night our restaurant opened was a Tuesday,” 

Ron Parikh said. “We were open from 4 p.m. until 10 p.m., 

and not one customer walked through our door.”

Ron agrees that his education at UT Dallas has contrib-

uted significantly to his marketing role at Chalak. “UTD 

helped me figure out which direction I wanted to go, and 

to be patient. You can’t expect to have everything at your 

fingertips immediately. UTD helped me learn how to plan 

and grow better.”

After opening night, the group launched a marketing 

campaign to educate customers regarding the Mongolian 

stir-fry concept. It has diners “build their own bowls” from 

a selection of fresh meats, vegetables, sauces and spices, 

and hand their creation to a “grill master” who cooks each 

individually on a large, round grill in a few minutes.

In 2003 and 2004, Chalak purchased a second corpo-

rate restaurant and another franchise location. In 2004, 

it bought the company that owned Genghis. At that time, 

there were three corporate restaurants and three franchise 

units outside Texas.

Today, Genghis Grill encompasses 85 locations in 21 

states. About half are owned, and half are franchises. Last 

year, Chalak purchased Baker Bros., and, it owns interests 

in YUM Brand Restaurants (KFC, Taco Bell and Long John 

Silver’s) and Hampshire Hotels in South Africa. W

jobs and invested in various businesses. Although not 

related to the other Bhaktas, Chief Financial Officer Chet 

Bhakta, who graduated from Brookhaven College, also 

was a close friend.

“We invested in a pool hall in Garland…,” Al Bhakta 

said. “It broke even the first month, made a profit there-

after and became a successful venture in six months. Then 

we opened a game room in Lewisville.

“We went to college during the day and ran the busi-

nesses at night,” he said. “We were full of energy and didn’t 

seem to need much sleep.”

A 1999 graduate of the Naveen Jindal School of Man-

agement, Al Bhakta earned a Bachelor of Science degree in 

business administration. “I’ve always been entrepreneurial, 

ever since [I was] a kid,” he said. “But obviously, my educa-

tion played a significant role. The discipline we learned at 

UTD, and things we learned in the marketing realm and 

in accounting classes, help me on a daily basis. From a 

strategy and growth standpoint in our company, many of 

the things we are doing today lean back to what we were 

taught at UTD.”

One of the group’s favorite eateries during college was 

Genghis Grill, a Mongolian stir-fry restaurant. During one 

visit, Al left a business card and asked the owners to call if 

they ever franchised the concept.

That was 1999. In 2001, Al and his buddies received 

that call and sold their other businesses. Ron Parikh earned 

his BS in business administration at UT Dallas that year, 
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healthcare, media and entertainment, nonprofits, pri-

vate equity and technology. She has been with Ernst & 

Young since 2007 in a variety of capacities.

Previously, she was an internal auditor for Block

buster, a risk advisory specialist for Brinker Interna-

tional; and a regional accounting operations manager 

for Maggiano’s Little Italy.

A certified public accountant, certified internal 

auditor and certified fraud examiner, Shakeya serves 

on the Jindal School’s Internal Audit Program Endow-

ment Committee and is a local officer and internation-

al committee member for the 

Institute of Internal Auditors. 

She also is a board member of 

the AIDS Interfaith Network, 

a member of the United 

Way Tocqueville Society and 

is actively involved in Junior 

Achievement of Dallas. She resides in the Dallas area.

Jonela Wells, MS 2009, is a 

CPA with extensive federal and 

state tax-compliance experi-

ence, primarily working with 

middle-market businesses and 

high-net-worth individuals. She 

works for Cornwell Jackson 

Advisors, PLLC, as senior tax adviser. Previously, she 

worked for the national accounting firm of CliftonLar-

sonAllen LLP in a similar capacity. Jonela is a member 

of the Texas Society of CPAs and the American Insti-

tute of CPAs. She graduated summa cum laude with a 

BS in Accounting degree from The University of Texas 

at Tyler. She enjoys spending her free time with her 

husband and daughter in McKinney, Texas.

Steven Rosson, BS 2010, is now product manager 

for eBay Buyer Protection. Steven, who was his class’ 

student government president, says he works with 

product managers, developers and customer service 

groups throughout the United States and Europe to 

raise awareness of the eBay buyer protection pro-

gram with the hopes of developing a “better overall 

experience for the end user.” 

Previously, he, along with  

fellow alumnus Paul Ingram, 

BS in economics 2008, devel-

oped SlotGuard. This company 

allowed users to opt out of 

receiving junk mail and phone 

books by choosing pre-defined categories or by listing 

individual mailers. The service cost customers about 

$10 per year. Steven says that in addition to his  

UT Dallas education, “my extracurricular experience 

as vice president of Chi Phi and as president of Stu-

dent Government contributed greatly to the skills I 

use professionally.”

1980s
Mike Wolfe, BS 1986, is part of the executive  

management group for Willow Bend Mortgage in 

Plano, Texas. Mike was selected as a 2012 Dallas/Fort 

Worth Five Star Mortgage  

Professional for the advertis-

ing section in the May issue of 

Texas Monthly. He was honored 

in 2010 by D Magazine, which 

recognized his 20 years as a 

residential mortgage specialist. 

The Dallas Business Journal named Willow Bend Mort-

gage one of the top 15 Dallas-Fort Worth lenders for 

eight years and included the company in its Dallas 100 

Awards every year from 2006 through 2011. 

Cynthia (Cindi) Keith, BS 1988, has taken on a 

new role as operations partner in the National Profes-

sional Services Group of PricewaterhouseCoopers LLP. 

Previously, she led the North 

Texas Tech Assurance Team as 

a partner in PwC’s assurance 

and business advocacy services. 

She was named chairperson of 

the Jindal School of Manage-

ment’s Accounting and Informa-

tion Management Executive Advisory Council in April 

2002 and recently joined the JSOM Advisory Council.

Kimberly Doherty, BS 1989, is a founding part-

ner and president of Solutions Tax & Bookkeeping, 

LLC. Her business was honored as an “Emerging 

Company” by the Collin County Business Press in its last 

Celebration of Enterprise. An income tax preparer 

for more than 10 years, Kimberly is a member of the 

National Association of Tax 

Professionals and National 

Association of Enrolled Agents. 

An enrolled agent is a tax pro-

fessional who is “enrolled” by 

the Department of the Trea-

sury and the IRS to represent 

taxpayers in all administrative areas of the IRS. (While 

a CPA or attorney must be licensed within each state, 

an enrolled agent can practice in any state.) Born and 

raised in Dallas, Kimberly returned to the world of 

business after raising her family.

Steven Niekamp, BS 1989, was promoted last 

November to chief information 

officer for the City of Garland. 

He oversees the city’s informa-

tion technology services. He 

started working for Garland in 

March 2011 as manager of IT 

infrastructure. He oversaw the city’s ongoing strate-

gies to improve utility billing, productivity and virtual-

ization systems. Previously, Steven worked in a variety 

of IT positions in both the private and public sectors.

Walter Sutton Jr., PhD 1989, in January received 

the Dallas Bar Association’s Martin Luther King Jr.  

Justice Award. The award goes to a leader who  

demonstrates the values and ideals of Dr. King. Chief  

of staff and special assistant to the president of  

UT Dallas from 2001 to 2005, Walter subsequently 

moved to Bentonville, Arkansas, where he now man-

ages the diversity and external funding budget for 

Wal-Mart’s legal department. He also serves as chair-

man of the board of trustees for Wiley College  

in Marshall, Texas, where he grew up.

Walter attended the University of Denver, where 

he majored in economics. His first job was with Ford 

Motor Company in Dearborn, Michigan, where he 

worked by day and attended law school by night. He 

graduated from the University of Michigan Law School 

in 1970, returned to work at Ford as a staff attorney, 

then in 1972, moved back to Texas to work in the 

legal department of Tenneco Oil. He later went on to 

the legal department at Texas 

Instruments Incorporated, 

where he began to specialize in 

environmental law.

He left in 1988 to pursue 

his doctorate at UT Dallas. 

Upon graduating, he went 

to work for Hughes & Luce Law firm in the field of 

environmental law. He left in 1993 to work for the 

Environmental Protection Agency. In 1998, President 

Bill Clinton appointed him associate administrator for 

policy for the Federal Highway Administration, and 

two years later, he was appointed deputy federal high-

way administrator.

A mentor to many young lawyers, Walter told 

the Dallas Bar Association upon receiving the Justice 

Award: “Your accomplishments in life are measured 

by what you do for others.”

1990s
Cari Turner, BA 1998, MBA 2004, and her 

husband, Bill, last November completed their third 

60-mile walk to help find a cure for cancer. Their 

three-day walk took place in the Phoenix area. On  

the first day, they walked 24 miles. The second day 

was 20 miles, and the third,  

16 miles. Cari writes that she 

has now raised more than 

$10,000 for a cure for cancer. 

She is planning a walk for 

October 2012 in Tampa.

Mahesh Shetty, EMBA 1999, won the 2011 Dallas 

Business Journal’s CFO of the Year award for Private 

Companies. He is the chief financial officer for Encore 

Enterprises, a diversified Dallas commercial real 

estate firm. Mahesh has been with Encore since 2008. 

Recently he has been involved in outsourcing the 

company’s accounting department as well as incorpo-

rating cloud-based accounting applications. Prior to 

Encore, he was CFO for NATK, a Nasdaq company 

that made high-performance composite ties for rail-

road tracks. Previously, he was CFO for Intelligent 

Access Partners, which supported large organizations’ 

corporate communications infrastructure. He started 

his career with Pricewater-

houseCoopers and has served 

in senior finance leadership 

positions on three continents. 

He earned a BS in accounting 

and banking from Osmania 

University in India. He is a 

certified public accountant, certified IT professional, 

Fellow of Chartered Accountants member and a char-

tered global management accountant.

2000s
Jeremy Gregg, EMBA 2006, recently accepted the 

position of chief development officer for the Prison 

Entrepreneurship Program (PEP), where he has been 

a volunteer since 2007. He says that PEP transforms 

the lives of both its executive volunteers and its 

clients, uniting them through their passion for entre-

preneurship, education and mentoring. Previously, 

Jeremy was the executive director of The PLAN Fund 

whose loans often went to graduates of PEP. His area 

of expertise includes client development, relation-

ship management, strategic planning, branding and 

corporate identity, marketing and public relations, and 

communications. He has been 

working in the nonprofit man-

agement field since 2001 and 

earned his certified fund raising 

executive designation in 2008. 

He received a BA in English as 

well as a BA in advertising from 

Southern Methodist University in 2001. He resides in 

the Dallas-Fort Worth area.

Shakeya McDow, Internal Auditing certificate pro-

gram 2006, was named one of Ernst & Young’s three 

overall champions from the Americas for the 2011 

Global Chairman’s Value Awards. Shakeya became a 

senior manager with Ernst & Young’s Advisory Ser-

vices in July 2011 and in that role provides risk advi-

sory services to global enterprises in many industries, 

including aerospace and defense, consumer products, 

A L U M N I  N O T E S

Jack Julius Lamb Jr., BS 1990, 

65, passed away December 5, 

2011, after a yearlong battle with 

liver cancer.

Jack attended The University of 

Texas at Austin and later gradu-

ated from UT Dallas. He spent 

part of his professional career as an 

electronic filing group manager for 

Intuit/Lacerte.

A past chairman of the  

UT Dallas Alumni Association,  

he also served on the UT Dallas  

Arts and Humanities Advi-

sory Board, the Jindal School’s 

Accounting and Information 

Management Executive Advisory 

Board, and was a mentor in the 

Full-Time MBA program. In 2002, 

he received UT Dallas ring No. 1 

for being the largest contributor 

to the Ring Award Endowment.

Jack was treasurer of Bentwood 

Trail Presbyterian Church and served 

in various posts for the Campbell 

Green Neighborhood Association as 

well as vice president of the North 

Dallas Neighborhood Alliance.

His widow, Karen Wolfe, says 

his contributions continue, as he 

donated his body to the UT South-

western Willed Body program.

Other survivors include his 

mother, Margaret Lamb; sister, Julia 

Margaret Lamb Rohde; son, Lamar 

(Tracie); and grandson, Soren.

Memorials in his name may be 

made to Bentwood Trail Presbyte-

rian Church, 6000 Bentwood Trail, 

Dallas, Texas 75252; CaringBridge.

org; or the UT Dallas School of 

Arts and Humanities, 800 W. 

Campbell Road, JO31, Richardson, 

Texas 75080.
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JSOM NAMING PARTNERS
Naveen Jindal
Charles and Nancy Davidson

STRATEGIC PARTNERS
Akin Gump Strauss Hauer 
  & Feld LLP
Austin Industries
Deloitte & Touche USA LLP
Ericsson Inc.
Haynes and Boone, LLP
Jindal Steel and Power Limited
Lennox International Inc.
Texas Instruments Incorporated
United Supermarkets, LLC

CHAIRS
CHARLES AND NANCY
  DAVIDSON DISTINGUISHED
  CHAIRS:
    Charles and Nancy Davidson

PROFESSORSHIPS 
DALLAS WORLD SALUTE
  PROFESSORSHIP IN

  INTERNATIONAL STRATEGY:
     The Dallas World Salute Fund of
       Communities Foundation of Texas
ADOLF ENTHOVEN 
  DISTINGUISHED PROFESSORSHIP
  IN ACCOUNTING:
    Adolf J.H. Enthoven, PhD
LARS MAGNUS ERICSSON
  DISTINGUISHED PROFESSORSHIP:
    Ericsson Inc.
SUSAN C. AND H. RONALD NASH  
  DISTINGUISHED PROFESSORSHIP:
    Susan C. and H. Ronald Nash
JSOM ADVISORY COUNCIL
   PROFESSORSHIP

ENDOWMENTS
CIAEE:
     Dallas Chapter of the Institute
       of Internal Auditors
     Internal Audit Academic
       Advancement Fund, Inc.
     JCPenney Company Foundation

DEBJYOTI AND ROSHNI 
  GOSWAMI ENDOWMENT FUND:
     Anonymous
     Cisco Systems, Inc.
     Debjyoti and Roshni Goswami
     JustGive
JSOM OPPORTUNITY FUNDS:
     Robert and Gloria Hewlett
     Steven W. Lyle

DEAN’S FUND
INDIVIDUAL:
Christopher T. Abernathy
Tara J. Acton
Jennifer L. Adamcik
Daniel G. Adeyemo
Neetu Agarwal
Jose B. Aguilar
Lenin A. Aguilar
Rosemary Aguilar
Saifuddin Ahmed
Olufemi A. Akintunde
Marlene H. Albosta

Patricia Alcala-Zalce
Anwar Ali
Mazhar A. Ali
Kimberley K. Allen
Dion R. Allicock
Stephen M. Allie, PhD
Man M. Alloju
Rene Alzuro
Dru E. Amand
Karen A. Anderson
Sandra L. Anderson
Candace E. Angelo
Anonymous
Roberta L. Ansiaux
Tony Antony
Mr. and Mrs. Chris Lee Arends
Susan L. Arends
Jay R. Armstrong
Marcia K. Armstrong, PhD
Charlotte E. Arnstein
Onur Arugaslan, PhD
Shant V. Asirvadam
John T. Aslanian
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DEPARTMENTS    CONTRIBUTORS DEPARTMENTS    CONTRIBUTORS

Malek Audi
James L. Austin
Raul A. Aviles
Abdul Aziz, PhD
Niraj Babaria
Joe M. Bailey
John T. Baize
Jeanne M. Baker
Linda K. Baker
Zeynep Baktir
Shridharan Balachandran
Lillian E. Baldwin
Anthony B. Banks
Claudia J. Bankston
Rishav Baral
Karla R. Barber
Sandra K. Barley
John M. Barr
Laura A. Barrett
Joshua R. Barron
Patrick S. Barry
Brian P. Bartkoski
Joseph P. Basulto
Bate Bate
Darden B. Bateau
Tonya Y. Battles
Stephen R. Bauerband
Jeanne A. Bayless
Priscilla A. Beadle, PhD
Roger D. Beall
Orestes Becerra
Christian L. Belady
Mesfin A. Belaye
Angela A. Bell
Raghu N. Bellary
Mark A. Bellingham
Sara Bender
Alice E. Bergman
Michael J. Berke
Eva M. Bernal
Charles M. and Trudy Best
Kimble M. Bewley
Andrea F. Bierschenk
Vesta D. Bishop
Randy G. Black
Thomas A. Blake II
Charles T. Blue
Bradley S. Bogar
Evan H. Bogar
Donald E. Bogen
Jack D. Boger
David J. Boggs
Rosalyn J. Bonaventure
Ellen M. Bond
Robert W. Bond
Michael T. Boone
Betty S. Boyd-Meis
Robert F. Braceland
Randall R. Braden
Ghassan B. Brair
Susan Higgins Branch, PhD
Bonnie Harmon Bratcher
Susanne G. Brogren
Patricia S. Burnett
Jennifer L. Burton
Apolinar Bustos
Catherine M. Butschek
Kelem B. Butts
Matteo Cafiso
William D. Calkins
Robert V. Campanella
Scott A. Campbell
Zhendan Cao
Daniel Carlson
Diane K. Casillo
Laura J. Caskey
Ayinde Castro
Patricia A. Catagnus
Michele W. Cavenee, MD

Donna L. Cekal
Alican Celik
Mary C. Chaffin, PhD
Larry H. Chasteen, PhD
Subrata Chatterjee
Liche Chen
Ming M. Chen
Pao-Yu Chen
Shanna Y. Chen
Mary K. Chiang
Hsiang Y. Chien
Gary Y. Chiu
Ojas T. Choksi
Alice Chow
Karin L. Christensen
James C. Christian
Lois M. Christman
Kevin A. Christmas
Xiaojin Chu
Mandy M. Clairfield
Susan H. Clayton
Dillard L. Coates
Monica D. Cobb
Rebecca Cobb
Henry C. Cochran Jr.
Jonnie L. Cole
Joyce K. Coleman
Guy D. Collister
Cathleen D. Colman-O’Banion 
John B. Concklin Jr.
Lorie Conn
Tommy L. Connor
Kelly J. Cook
Mary T. Cook
Samuel C. Cooper
John B. Cornish
Michelle A. Corson
John V. Cox
Aaron J. Crone
Carl Cuff
Marilen T. Darcy
Fidel Davila
Jeff H. Dawson
Jimmie R. Dearman
George A. DeCourcy
Amanda M. Delp
Kristin N. Derington-Ruiz
Forrest D. Dermid
Craig M. Derryberry
Gregory G. Dess, PhD
Adriane M. Devereux
Brooke N. DeVore
Jeffrey H. Dickerson
Norwood P. Dixon III
Willie C. Dixon
Michael W. Dobbs
Victor E. Domhoff
Shoba G. Donti
Kimberly R. Dozier
Mojdeh Drobnitch
Mark K. Duckworth
Brad Duke
Michael B. Duke
Michelle L. Durrett
Angelika N. Dutko
Brent H. Duty
Eileen Y. Earl
Ilaede J. Edegbe
Glenn Egelman
Julia Elias
Norma Elizondo
Joseph R. Elliott
Mark Ellison
M. Sherif El-Rafie
Rodd R. Elwood
Robert D. Emery
Henry Ennis III
Adolf J.H. Enthoven, PhD
Margaret P. Escobar

Toros E. Esim
Jose L. Esparza
Daniel R. Evans
John F. Evans
Jose G. Evans
Kenneth L. Evans
Ronald T. Evans
Betty Evans-Kelly
Robert Faass
Alma L. Farley
James C. Farrell
Sherry Ann Fawcett
Anthony W. Fenimore
Janice R. Ferrell
Mr. and Mrs. Herman F. Fichtner
David Figowy
Jay Finnigan
Charles B. Fischer Jr.
Lisa A. Fisher
Richard A. Fisher
Colter Fleming
Alfredo Flores
Louis R. Frisbie
Jeanne Y. Fu
Tzu-Wen Fu
Marc A. Fuhrmann
Amy E. Fulbright
Stephanie T. Fung
Dustin Gadberry
Lewis S. Gamster
Kristina L. Garcia
Debra A. Gardner
Laura W. Garrison
Arturo R. Garza
Lisa M. Garza
Gabriela Garza-Ramos
Arnard R. Gayapershad
Kidan K. Gebrehiwot
Claudette Petitjean Germano
Atiq A. Ghaffar
Stephanie T. Giang
Janelle M. Gibbs
Christel T. Glade
Vishal G. Goenka
Lisa J. Goodale
Sunny S. Gosalia
Tanya R. Gould
William L. Green, PhD
Greg A. Gross
Allison M. Groves
Maria Groves
Steven A. Gundy
Robert D. Gurney
Jorge Gutierrez
Judith A. Guyer
Giovanni Hager
Jason G. Hager
Donald D. Haig
Howard B. Hamilton Jr., PhD
Chien-Jih Han
Christophe S. Hanckowiak
Christopher Hannah
Allison A. Harabis
Rachel P. Harrell
Glen A. Harris
Kristine A. Harris
Steve L. Harrison
Timothy A. Hausman
Mary Ann Hayes
Mary F. Hearden
David R. Heiting
Kendall H. Helfenbein
Karen A. Henderson
Keith R. Henderson
Michael C. Henderson
Russell D. Henderson Jr.
Billy H. Hendrix
Kevin B. Henley
Ryan N. Herrington

Robert E. Hewlett Jr.
Sydney Smith Hicks, PhD
Christopher T. Hill
Jencey L. Hirunrusme
Darren M. Holloman
Kevin S. Homer
Ki H. Hong
Barbara Hoover
Kathleen A. Horigan
Marcia C. Howard
Joseph F. Hubach
Pamela A. Hubler
Susan J. Hudson
Carolyn A. Hunt
John C. Hurlbert
Robert A. Huskerson
Thuy T. Huynh
Boriana V. Ilieva
Pedro P. Inga Jr.
Joanna L. Irizarry
John W. Jackson
Mary L. Jackson
Tony B. Jacobs
Dipak C. Jain, PhD
Albert Jandura
Mary E. Janes
Donna Janitz
Deborah G. Janssen
Genaro N. Jasso
Colleen R. Jensen
Margaret I. Jessen
Angela Johnson
Barbara L. Johnson
Natasha L. Johnson-Gregg
Billy M. Jones
Cheryl D. Jones
Danny R. Jones
Janelle M. Jones
Kristen K. Jones
James E. Jordan Jr.
Susie Kadota
Yon U. Kadota
Andrew J. Kalik
Venkat Kalvakuntla
Farah Kamaruddin
Mukul C. Kanabar
Yu-Ling Kao
Michael J. Kassab
Robert W. Kay
Stephanie A. Keahon
Tabitha N. Keinamma
Lee S. Kellogg
Sherry M. Kidd
Brad A. Kinder
Harold C. Kinne, PhD
Prudence R. Kirby-Kling
Janet A. Klett
Ralph A. Klingelhofer
Bryan A. Knapp
Matthew J. Knapp
Jack D. Kocks
Samir S. Koppikar
Konrad K. Kothmann
Marc T. Kramen
Anchi H. Ku
Daniel N. Kunsch
Penny R. LaFleur
Chua-Yuan D. Lai
James C. Laird Jr.
Rick H. Lam
Jack J. Lamb Jr.
Daniel C. LaMendola
Randall S. Lamm
Mr. and Mrs. Marvin M. Lane Jr.
Michael A. Larez
Kong R. Lau
Steven Lauff
Mary S. Lavender
Michael J. Lawrence

Richard A. Lawrence
Rene G. Le Bel
Chang Y. Lee
Tom Lee
Thomas F. Leffingwell
Carole L. Lein, JD
Stephen P. Lein
Mr. and Mrs. Bruce L. Lenzer
John W. Lerch
Maria Ley
Lei Li, PhD
Zhengzheng Li, PhD
Stan J. Liebowitz, PhD
Leslee C. Light
Ian C. Lim
Shun-Hsiang Lin
Zhiang J. Lin, PhD
Brenda J. Little
Fangxin Liu
Gail L. Lofton
Cara D. Long
Christie M. Long
Christina Lonze
Jared T. Lorenz
Cecil W. Lowrie
Chih-Hung Lu
Dahe Lu
Kulchalee Lu
Zhuo Lu
Benjamin F. Lutes III
Hong Ma
Richard I. MacArthur
Jessica MacIntosh
Janet R. Mack
Jed G. Magen
Michael A. Mahfouz
Niten Malik
Nandakumar K. Mallenhalli
Sushanta Mallick
Rev. Lynne Manilla
Anna M. Manning
Seth T. Manry
Henry R. Marcoux
Alyssa G. Martin
Kim S. Martin
Leah G. Martin
Sandra K. Martin
Frank E. Martinez Jr.
Steven Martyn
Mary S. Masal
H. Lee Matthews
James A. Matthews
Bryan C. McAninch
Charles B. McClain
E. C. McClure
Adalcinda G. McCullough
Linda S. McKay
Bryan W. McNeill
Diane S. McNulty, PhD
Sara J. McQuaid, PhD
Dean S. McSherry
Mark D. Meadows
Maritza Meneces
Michael J. Menninger
Paul Merlino
Gregory S. Meyer
Kathleen A. Meyer
Allen W. Milberger
Joan P. Mileski, PhD
Clinton M. Miller
William T. Miller
Stacy L. Milligan
Amar D. Mistry
Julie Monge
Derek D. Moore
Juanna S. Moore
Stephen W. Moore
Frederic E. Moran
Yvette P. Morehead

Daniel Moreno
Larry K. Morgan
Jay M. Mori
Robert J. Morris
Sue B. Morris
Marcy A. Murphy
William A. Murray
Karen G. Murtha
April D. Myrick
Heather Nail
Maria A. Nally
Sachindra K. Nalluri
H. Ronald Nash
Shirley E. Neely
Jody H. Nelsen
Gloria Nelson
Joanna M. Nelson
Mark S. Nelson
Stephanie Nelson
Pamela J. Newell
Donna J. Newton
Dat T. Ngu
Han N. Nguyen
Richard R. Nitz
Andrew O. Nkwocha
Jan Norman
Kenneth Norris
Carolyn L. Northcutt
Raul Nunez
Ann L. Nurre
Cletus M. Nurre
Rodger Nutt and Angelica Barr
Kwadwo Ofori-Brobbey
Jones O. Okosun
Michael W. O’Neill
Matthew M. O’Reilly
Carolyn J. O’Shaughnessy
David J. Otterson
Milind K. Oza
Christopher Padilla
Tara J. Page
Catherine A. Palmer
Judy A. Parker
Avani N. Patel
Seher M. Patel
Larry D. Patterson
Carlton R. Paulson
Vyas N. Pavoori
Mr. and Mrs. L. Paul Payne
Carl R. Pearce
Gregory J. Pease
Joseph Pedroza
Mary E. Peffer
Anne G. Pelosof
Charles B. Perdue
Connie L. Perdue
Anthony F. Peterson
Christine A. Peterson
Abhijeet D. Phegade
Christin K. Philip
Thomas A. Phillips
Liem Q. Pho
Carole E. Pierce
Rodney W. Pirtle Jr.
John T. Pitts
Anton Plashko
Clinton R. Poarch
Kimberly P. Poe
Fred Poon
Stephen and Robin Popik
Hemanth V. Potluri
Scott H. Prengle
Marvin D. Proctor
Mark C. Proffitt
Syed K. Qadeer
Franklin D. Quarles
Bryan D. Quilici
Jeralyn C. Quintin
Mohammed M. Rahman

Tharanga K. Rajapakshe
Anita L. Ray
Mr. and Mrs. William F. Rayburn
Philip L. Redmon
Joylynn Hailey Reed
Douglas J. Reeder
Robert W. Reich
Janet E. Reinhardt
Victor Reinhold
Mr. and Mrs. David A. Renken
Evelynn H. Reynolds
Peter M. Reynolds
Eddie W. Rhea
Brett A. Rheder
Laurel A. Ricciardelli
Jan R. Richardson
Susan B. Rickman
Conrad Roark
Janice R. Roberson
Kametra Roberson
John H. Roberts
Paul W. Robinson
Kenneth I. Rock Jr.
Tracy T. Rockwell
Manuel A. Rodriguez
Miguel A. Rodriguez
Thomas A. Roffino
Andrew R. Rogers
G. Bryan Rogers
Donald D. Rohloff
Rhonda M. Rolf
James J. Roskopf
Ranran Ruan, PhD
Brenda H. Rudd
John G. Rusnak
Latricia G. Rutledge
Kevin J. Ryan
Cynthia A. Saathoff
John A. Saggese
Mario A. Salaiz
Eugenio M. Salinas
Charles G. Sampson
Tomas E. Sanchez
David M. Sanders
James H. Sanders Jr.
Tangelar L. Sanders
Tarun Saran
Donald C. Saustad
Sandeep Saxena
Bobby H. Schiff
Joanna L. Schmehl
Jeffrey H. Schneider
Eric X. Schoch
Richard Schriefer
David A. Schroeder
Bradley A. Schultz
Robert I. Schwartz
David M. Scott
Douglas C. Scott
Peter R. Scovill
Rosalinda Scrabeck
Tod W. Sellheim
Mr. and Mrs. Joseph T. Semler
Joseph W. Semmer
Mihye Seo
Barbara A. Seymour
James R. Sheffield Jr.
Yul Shelton
Ling Sheng-Howison
Marcy E. Shepherd
Beverly P. Sheppard
Sandeep R. Sheth
Mahesh Shetty
Roman B. Shevchuk
Alex V. Shilin
Masayoshi Shimizu
Arlene Shiraishi
Dmitri Shneider
Bryan B. Shockley

Alan E. Sicher
Stacy L. Siefer
Kenneth J. Simons
Brian K. Sims
Margaret A. Sinclair
Stephen K. Slaughter
John A. Small
Barbara S. Smith
Charles B. Smith
Mr. and Mrs. Christopher L. Smith
Christopher W. Smith
Craig A. Smith
Gregory J. Smith
Neal A. Smith
Richard S. Smith
Robert J. Smith
Susan Smith
Roy C. Snodgrass IV
Jyoti A. Someshwar
Jingwei Song
Susan M. Soo
Thomas B. Spencer
Ilene G. Sporkin
Karen L. Sprengle
Eric C. Squillaci
Diane M. Staacke
Sharla K. Stack
Tonya L. Stanton
Jennifer Stephens
Paula D. Stetson
Michael S. Stevic
James Stewart
Dianna M. Stiller
Ann G. Stillman
Phyllis D. Stoker
James B. Strand
David A. Stratton
Clark Straw
Nadia L. Strode
Rajeswari Sugavanam
Li Sun
Tian Sun
Mary Ann Sutton-Parson
Susan F. Svane
Joshua E. Svendsen
Anjani Swaminathan
Steven J. Swanson
Cynthia L. Sy
Hasir H. Syed
Husain Syed
Makiko Tada
Srinath L. Talanki
Jingping Tan
Mary H. Tarrant
Marhal Tassabhji
Lynne M. Tatum
Michael S. Taylor
Billy E. Thomas
Susan J. Thomas
Varughese A. Thomas
Paul L. Thompson
Nancy L. Thorn
Hal T. Ticknor III
Karen Tillman
Mr. and Mrs. James S. Tokarz
Laura E. Tolic
Jose D. Torres
Alice N. Tran
Long T. Tran
Nelson C. Tubbs
Murli Tulshyan
Cari L. Turner
Jessie R. Turner
William E. Tutunjian Jr.
Rohan S. Ullal
Michael G. Vail
David Van Dyke
Dawn L. Vankeuren
Shawn P. Varkey
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Jackson A. Varnan
Joan C. Voeller
Kurt M. Vonderahe
Muralidhar Vusirikala
Toni M. Wagner
Mark S. Wallace
James C. Wallis
Akshay Wani
André E. Warren
Allison B. Weaver
Randolph R. Weaver
Don M. Webb
Myra B. Wells
Anna Wen
Juan Weng
William S. Westphal
Gerald K. Wetzig
Cheryl J. Wheatcroft
John D. Wheatcroft
C. Sue Whitehurst
Douglas O. Wickey
Gerard I. Widodo
Julie A. Wigley
Christina Wilkinson
Noel H. Williams
Timothy C. Williams
Kelly L. Williams-Pfister
Laura A. Willmann
Laurie J. Wilson
Michael E. Wilson
Mark V. Winner
Steven E. Wolfert
Angela H. Woodson
Brandon L. Worsham
Bruce A. Wright
Carolyn F. Wright
Joseph H. Wright Jr.
Martin W. Wu
Anthony H. Wubbena
Karen Wunderlick
Melissa A. Wyder
Chupeng Xie
Jianchen Yang
David S. Yanus
Sonja L. Yeates
Christian A. Yoss
Robert E. Yui
Siu Y. Yung
Kimberly A. Zech
Sandra Zelisko
Richard A. Zembower
Jue Zhang
Kenneth W. Zheng
CORPORATE:
AT&T Foundation
AT&T Inc.
Capital One, N.A.
Communities Foundation of Texas
Dallas Jewish Community Foundation
Dell Giving
ExxonMobil Corporation
ExxonMobil Foundation
Fidelity Charitable Gift Fund
Greater Houston Community
  Foundation
The Hopper Group, P.A.
JustGive
The M/A/R/C Group Inc.
Market Street
Merit Energy Company
Microsoft
Network for Good
Performance Specialty Service
Pioneer Natural Resources Company
Raytheon Company
Roach Howard Smith & Barton
Southwest Airlines
Tektronix, Inc.

Texas Instruments Foundation
Texas Instruments Incorporated
Whitley Penn LLP

PARTNERS IN PROGRESS  
INDIVIDUAL:
 Jeanne A. Bayless
Charles M. Best
George and Fonsa Brody
Terry and Anne Conner
Gregory G. Dess, PhD
Theodore A. Fredericks
Linda and Mitch Hart
Kendall H. Helfenbein
Sydney Smith Hicks, PhD
Jo Johnston
Steven W. Lyle
L. Dean McGowan
H. Ronald Nash
Paul Pandian
Terry W. Price
Kevin J. Ryan
Parveen P. Satyavolu
Masayoshi Shimizu
Allan J. Tomlinson
Jim Young
CORPORATE:
Accor North America
American Airlines
Austin Commercial, LP
BlueCross and BlueShield of Texas
Convergys Corporation
Deloitte & Touche USA LLP
Ericsson Inc.
Fujitsu Network Communications, Inc.
Haynes and Boone, LLP
Merit Energy
MOHR Partners, Inc.
Rockwell Collins
Sabre Holdings Corporation
The Sherwin-Williams Company
Spencer Stuart
Symon
Tektronix Foundation
Tenet Healthcare Corporation
Texas Instruments Foundation
Texas Instruments Incorporated
Trans Global Technologies, Inc.
Wells Fargo Bank
Wells Fargo Foundation

EXECUTIVE EDUCATION
CUSTOM PROGRAMS:
CBRE
Energy Future Holdings/Luminant
Ericsson Inc.
Lennox International Inc.
The University of Texas Southwestern
  Medical Center at Dallas
INDIVIDUAL:
Greg Lockhart
Myra B. Wells

C4iSN
Fiserv

CFSI
Patton Boggs LLP

CITM
INDIVIDUAL:
Ramesh Balan 
Paul Bienhoff
Charles Bimmerle
Chris Bortner
David Chapman
Raymond D. Cox Jr.
Johnny Dawson
Larry G. Ehrhardt
Steven Goff

Christopher S. Hall
Tom Hill
Gregory G. Jones
Jonathan A. Kaye
Constantine Konstans, PhD
Claire Lewis-Martin
Dayna Logan
Thomas Manaugh
Patricia May
James W. and Daisy A. Miller
Robert Mockler
Howard N. Moore
Scott A. and Liz Morse
Gloria Nelson
John Nugent
Betty D. Peck
C. Lawrence Pereira
Pegi Proffitt
Nandini Rangaswamy
Mark Salamasick
Daniel Schneider
Martha Wahlert
Marion E. Walker
John S. and C. Rene Wickham
CORPORATE:
Agile Software
Alcatel Network Systems
American Red Cross
Aspire HR, Inc.
Backgrounds Plus
Wendy Barber Productions
Chichakli, Hickman-Riggs PLLC
CPE Inc.
CS2, Inc.
Dallas Oracle Users Group, Inc.
Dell
Envive, Inc.
Ericsson USA
ERP Solutions, Inc.
Frontier Commercial, Inc.
Golden Autumn Holdings Inc.
Greater Dallas Crime Commission
Hewlett-Packard
Highland Productions, LLC
Hitachi Consulting
HyperGrowth Solutions, Inc.
IDS Scheer, Inc.
International Solutions Corporation
Keste, LLC
Leadership Coaching, Inc.
LifeStreams
ListenerControl.Com, LLC
Lovely Fine Arts, LLC
Mannatech, Inc.
Charles F. May, Inc.
Medical Center of Plano
Meritage Healthcare Strategies, LLC
Metroplex Association of
  Personnel Consultants
Microsoft
MIS Association
The Morse Company
Paranet Solutions, LLC
PepsiCo Inc.
SAP
Smith Protective Services
Society of Petroleum
  Engineers International
Synaptic Gaming & Simulation, LLC
TagIQ
Talking Points Professionals
Tektronix, Inc.
Tervezo Systems Inc.
Texas Guaranteed Student  
  Loan Corporation
Texas Instruments Incorporated
Town of Northlake, Texas
Ultimeta Software, Inc.

ZeOmega LLC

CIAE
INDIVIDUAL:
Joseph Allred
Brian Amend
Anonymous
Al Bazis
Dylan F. Becker
Denny Beran
Allison F. Britton
Corinne Bryan
Joshua H. Chiles
Lauren DeBree
Chris Desjardins
Riaz Dharani
Lewis E. Ekiye
Greg Estes
Daniel K. Farthing
Katherine Findlay
Monica Frazer
Theodore A. Fredericks
Stephen Frimpong
Carla Garner
John C. Hall
David J. Hallo
Christopher Hambric
Khalil A. Hasham
Fred Herman
Rene Herrera
Christopher A. Hes 
Robert M. Hopkins
Taunya Huggett  
Jason Kirk
Eric Krolikowski
Kristine Kuntzendorf
Rick H. Lam
Chris Linsteadt
Mary Magana
Alyssa G. Martin
Shakeya McDow
Dennis McGuffie 
Gary McGuire
Debbie J. McKibben
Clint McPherson
Toni Messer
James Molzahn
John Molzahn
Dzung Van Nguyen 
Anna Nicodemus
John Polarinakis
Nicholas S. Rae
Christopher Ritchie
Nicole Rodriguez
Wayne Rose
Manny Rosenfeld
John A. Saggese
Mark Salamasick
Stephen Shelton
Steven Shepherd
Larry J. Singer
Viktoriya K. Smith
Daniel Stoffel
Gregory Streder
Vickie Tesmer
Amy Troutman
John M. Wauson
Kevin A. Wentz
Michael L. Wiese
David Williams
Marc Winandy
CORPORATE:
AC Lordi Consulting
A.H. Belo Corporation
Association of Certified Fraud
  Examiners-International
Audimation Services Inc.
Belo Corporation

DEPARTMENTS    CONTRIBUTORS

Dallas Association of Certified
  Fraud Examiners
Dallas CPA Society
Dallas Chapter Institute of
  Internal Auditors
Deloitte
Ernst & Young
Grant Thornton LLP
Internal Auditing Academic
 Advancement Fund (IAAAF)
The IIA Research Foundation
JCPenney Company, Inc.
KBR
Microsoft
North Texas Chapter of ISACA
PricewaterhouseCoopers, LLP
SolomonEdwardsGroup, LLC
Southwest Airlines
Weaver
Whitley Penn LLP

CAPRI
Microsoft
Recording Industry Association
  of America

IECG  
STRATEGIC PARTNERS:
Akin Gump Strauss Hauer & Feld LLP
Deloitte & Touche USA LLP

STRATEGIC INVESTORS:
Roach Howard Smith & Barton
Whitley Penn LLP
MEDIA SPONSOR:
D CEO Magazine
CORPORATE SPONSORS:
ExxonMobil Corporation
Fossil, Inc.
Halliburton Investor Relations
JCPenney Company, Inc.
Laurel Hill Advisory Group
Lennox International Inc.
Texas Instruments Incorporated
INSTITUTIONAL ADVISORS:
Association for Corporate Growth
Center for American and  
  International Law
Financial Executives International
General Counsel Forum
Investors for Director Accountability
Nasdaq
National Investor Relations Institute
Open Compliance and Ethics Group

IIE
INDIVIDUAL:
Jason M. Addams
Kevin Afghani
Raj Kunwar S. Chhabra
J. Jan Collmer
Trisha Cunningham
David Drake
George Ellis
Douglas Glen
Don Hicks
Sydney Smith Hicks, PhD
Kingdon R. Hughes
Jackie Kimzey
Paul Klocek
Jim Lafferty
David S. Matthews
George Michael
Daniel T. Owen
Madison Pedigo
Joseph C. Picken, PhD
Jeff Williams
Jennifer Wilson
Jim Young

CORPORATE:
airBand
BKD, LLP
DAC Investments, Inc.
Dallas Bar Association
DATW
Deloitte & Touche USA LLP
Double Briggs Ventures LLC
ELCAN – Texas Optical Technologies
Gardere Wynne Sewell, LLP
Greenberg Traurig, LLP
Haynes and Boone, LLP
Hiawatha Education Foundation
Hie Electronics, Inc.
High Voltage Power Systems, Inc.
Hunt Ventures
InnerWireless Inc.
Jones Day
KIPP Truth Academy
MetroPCS Wireless, Inc.
Montgomery Cosca Greilich, LLP
PMIB LLC
Private Eyes, Inc.
Raytheon Company
Servcorp US Holdings
Silicon Drive Office Venture
SPlus Technologies
Students In Free Enterprise
Tech Mahindra (R & D Services) Inc.
Texans Credit Union
Texas Instruments Foundation
Texas Instruments Incorporated
TPV Consulting, LLC
Trailblazer Capital GP, LLC
Trans Global Technologies, Inc.
U.S. Home Team, Inc.
Wayport, Inc.
Wilson Sonsini Goodrich & Rosati
Winstead PC
Wischmeyer Financial, LP

ICDRiA
CORPORATE SPONSORS:
CEA (French Alternative Energies and
  Atomic Energy Commission
EDF (Électricité de France)

THE LEADERSHIP CENTER 
Accor Hospitality
Alcatel-Lucent
Ericsson Inc.
Headwaters Construction Materials
Lennox International Inc.
Texas Capital Bankshares

GLEMBA
Bobby C. Chang
Raj Daniels
Sandya S. George
Stephen O. LaViolette
Mallela Corporation
Kevin B. Robertson
Chad L. Selvidge
Mahavir Semwal
Christopher Spina
Nicole S. Taylor
Kim L. Tran
Rajesh Yalachigere

FORMS MARKETING 
CONFERENCE
Applines

ISOM TECH PROGRAM
Michael DeFrank

JSOM UG PROGRAM
Randy G. Black
Isaac J. Hernandez
Giulia M. Ippolito
Raffi R. Kilejian

Kelly R. Miaw
Minh S. Nguyen
Emily Parks-Young
Mr. and Mrs. Charles Thomas
Jing Yan

SCHOLARSHIPS
The R.K. (Gasper Jr.) Animashaun
  Memorial Scholarship:
     Mukadansi Adelesan Olanrewaju
Dr. Jasper H. Arnold III
  EMBA Scholarship Fund:
     Wanda and Peter Arizona
     Paula Aynesworth
     John Barden
     Judy Clothier
     Mark Connor
     Carol and Richard Coston
     George A. DeCourcy
     Gregory G. Dess, PhD
     EMBA Class of 2009
     Ken K. Gazian
     M. Sharon Gillen
     Robert Gonzo
     Steve R. Gregg
     Debie and Donald Klemcke
     Teresa and Harold Klemcke
     Ellen C. and Don W. Kothmann
     Greg Lockhart
     William McIntosh
     Diane S. McNulty, PhD
     David C. Moser
     Renell Oxford
     Robert M. Quinn Sr.
     Carolyn A. Reichert, PhD
     Mr. and Mrs. Ben H. Riggs
     Mr. and Mrs. Charles P. Ripley
       and Family
     Michael Savoie, PhD
     Thomas Spencer
     Makiko Takeda
     Bette and Ralph Thomas
     Richard F. Tozer, PhD
     James R. Truett Jr.
     United Supermarkets, LLC
     Barbara and Skip Vaughan
     C. Richard Vermillion Jr.
     Adam Vishinsky
     Wells Fargo Bank, NA
     Meirav and Yosef Yaaran
BDK Accounting Education Fund:
     Barry Adamson
     BDK, LLP
     Michelle M. Brekken
     Bill Griffin
     Kevin Kemp
     Robert G. Kipp
     Thomas Watson
     Deborah Whitley
Terry W. Conner Leadership and
  Service Scholarship
D/FW Chapter of CEO Netweavers
  Servant Leadership Endowed
  Scholarship:
     The Dallas Foundation
EMBA Class of 2011 Scholarship:
     Kristina M. Adamson
     Richard D. Almazan
     Anonymous
     Daniel O. Bernardez
     Pamela Foster Brady
     Steve T. Chien
     Raman Govindan
     Shari R. Hicks
     Mohammed A. Katibeh
     Thomas R. Lahutsky
     Kevin A. Lawson
     Jim L. Macklin

     Jon A. McBride
     Leviticus M. Ogana
     Jonathan E. Silk
     Madhan M. Thirukonda
Ericsson JSOM Scholarship
General JSOM Scholarship:
      Anonymous
      Joseph P. Basulto
      Joyendu Bhadury, PhD
      Thomas A. Blake, II
      Blue Water Planet Corporation
      Larry H. Chasteen, PhD
      Chemolee Lab Corporation
      Communities Foundation of Texas
      Dallas CPA Society
      Jose G. Evans
      Alma L. Farley
      Joseph Gerhart
      Chien-Jih Han
      Keith Henderson
      Colleen R. Jensen
      Uyen T. Le
      Mr. and Mrs. Hwansoo S. Lee
      Brenda A. McCartha
      Shirley E. Neely
      Anthony F. Peterson
      Chad M. Rosen
      Masayoshi Shimizu
      John J. Silva
      Barbara S. Smith
      Eric C. Squillaci
      Texas Instruments Foundation
      Jose D. Torres
      Mark S. Wallace
      C. Kelly Wilson
      Brandon L. Worsham
      Melissa A. Wyder
Greater Dallas Indo-American 
  Chamber of Commerce Scholarship
ISM Dallas Scholarship:
      Institute for Supply Management 
      Dallas
Morris Hite Center and the Dallas 
  Ad League Scholarship:
      American Advertising Federation - 
      Dallas Chapter
 IIE Scholarship:
     Texas Instruments Foundation
Marketing General Scholarship:
     Lennox International Inc.
     Chak and Tushitha Paila
     Henry Schein Company
     State Farm Insurance Company
North Texas APICS Scholarship
     North Texas Chapter APICS
Summerfield G. Roberts Foundation
  Scholarship
Terry and Claire Rock Scholarship
7X24 Exchange Lone Star
    Chapter Scholarship:
     7X24 Exchange International
Sherry Shannon Memorial
  Scholarship Donors:
     Mario A. Bolanos-Avila
     Joone B. Choe
     Mary M. Frainey
     Michael J. Inman
     Lynn M. Little, PhD
     John R. Schaller
     David H. Spivey
     James B. Strand
The Bob and Carol Williams
  Entrepreneurship Scholarship:
     Mr. and Mrs. Bob Williams
Jefflyn Williamson
  Endowment Scholarship

DEPARTMENTS    CONTRIBUTORS


