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TOWN Restaurant

TOWN Restaurant is a high-end Chinese
restaurant that strives to combine a variety
of Chinese cuisine to excite and delight their
customers. The approach of TOWN is to
develop their brand with the understanding of
both theirculture and consumer insights. The
vision for the future is to create experiential
dining that is more than just a night out.
Within their vision, there is always the
promise of inspiring creativity, conversation
and quality at their restaurant. Their mission
statement is to bring quality, style, and wish
for good fortune to all of their guests. The
look forward provide a high-end experience
through Chinese cuisine.

When creating printed products for this
company, the focus was to show and express
a high-end feeling through the peices. To
accomplish this, the use of color was crucial.
Black and red are strong and bold colors

that give off a luxury feel to the pieces. The
table tent, menu, and brochure were printed
products that were required for this project.
The pieces are consistent in the elements and
principles of design and content. By this, this
accomplishes the professional standard that the
company wanted.

Delicious Desserts
TOWN Apple Crunch

Our version of apple pie, served

Fan Favorites

Speciality Drinks
Miso Old Fashion

Rémy Martin 1738 Accord Royal
Buiter, sesame paste, barley miso hot with cinnamon sugar, caramel,

acte. QU1oAT SUT ancostiira bitters ; 3
paste, sugar syrup, angostura bitters il s G

Lemongrass Vodka Martini Chocolate Souffle

Green Mountain Lemon Vodka, Chocolate Souffle, vanilla ice

fresh lemon juice, lemon grass cream, and raspberry sauce
simple syrup

The Lion’s Tail

Bourbon, allspice dram, fresh lime Red Chili Shrzmp

juice, simple syrup, aromatic bitters

Banana Spring Rolls

Crispy bites of banana, sweet
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Large shrimp tossed with mixed caramel-vanilla drizzle, cocnut “‘ g

pineapple ice cream

vegetables and topped in a peppery,
tangy sauce, with fried or white rice Great Wall of Chocolate

Chocolate cake with chocolate

Emporer’s Beef
Marinated sliced beef stir fried with drizzle topped with strawberries

onion and peppers in a Cantonese

style sauce, with fried or white rice

Chicken Dumplings

Six poached house-made chicken

Chocolate Souffle 9

Chocolate Souffle, vanilla ice cream,
and raspberry sauce

dumplings with a spicy sesame and

peanut sauce

Banana Spring Rolls 9

Crispy bites of banana, sweet
caramel-vanilla drizzle, cocnut
pineapple ice cream

TOWN Apple Crunch 10
Our version of apple pie, served

hot with cinnamon sugar, caramel,

vanilla ice cream

Traditional Rice Pudding I
Rice pudding with nuts or dried fruit

Great Wall of Chocolate 7

Chocolate cake with chocolate
drizzle topped with strawberries
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We Celebrage

Wedding Invitation

The clients wanted a simple and elegant wedding
invitation with the chosen colors for their wedding. I
created a simple layout and a rose design which was
their flower of choice for the wedding. I also designed
a schedule for the wedding day. At the top is a design
made from the letter B, which the first letter of both
the bride’s and groom’s name.

Paws & Claws Holistic
Animal Clinic

Paws and Claws Holistic Animal Clinic is a vet clinic
that specializes in alternative methods such as herbs,
chiropratic care, and acupuncture. The client gave free
range in the color palette and theme. After reading

the client brief, I decided to use greens to translate the

message that this animal clinic was holistic. I chose PaWS & ClaWS
alab for'logo and graphic for Fhelr demeanor is calm Holistic Ani mal Clinic
and docile. The ear of the lab in the logo represents
the herbal medicine that the clinic uses to treat their
animals. The client also needed a business card to
hand out to possible and future customers. The

business card consists of the information of the clinic
as well as a few servies offered.

Dr. Victoria Davis Paws & Claws

Veterinarian Holistic Animal Clinic \0

Hi there! You and your pet are considered
family when you come to our clinic. Here
are a few services that we offer!

\ (256) 890 - 2020

Y pawsandclawsclinic@email.com

K Chiropractic Herbal Medicine Acupucture
@ www.pawsandclawsclinic.com

Q 201 Elkwood Av. Fayetteville, Tn 37334 n a

Paws & Claws Dr. Victoria Davis
Holistic Animal Clinic ‘0 Veterinarian

Hi there! You and your pet are considered \ (256) 890 - 2020
family when you come to our clinic. Here
are a few services that we offer! X< pawsandclawsclinic@email.com

Chiropractic Herbal Medicine Acupucture @) www.pawsandclawsclinic.com




Arthur Williams Coach
Oceanside, CA - Los Angeles, CA

June 19, 2024 #7390

) 8:00am 11:00am

&St J

Horizon Railway Digital
Train Tickets

Horizon Railways needed to digital ticket to replace
their print ticket. They wanted to have three options of
the digital ticket design to choose from. Presented are
the three digital ticket designs that I designed based
on the information given. I was able to choose the
fonts and colors, but the design needed to have a all
the information presented on the ticket, a symbol to
indicate that there is wifi on the train, and a bar code
to scan.

Arthur Williams

Class - Coach Train #7390

From: Oceanside, CA
Departure: June 19th 2024
@ 8:00am

To: Los Angeles, CA
Arrival: June 19th 2024
@11:00am

Platform
4

LT,

Acadia Park Equipment
Company

Acadia Park Equipment Company is an outdoors
equipment company that was in need of a website for
both mobile and desktop use. With an established
color scheme and typography, I was able to create the
website with this information and was able to choose
my own pictures and content. The brother and sister
that started the company wanted to promote their
website to those who loved the outdoors.

About Shop Blog Contact = A

Acadia Park Equipment Company

Your adventure, your world.




Amethyst Bay Resort and Spa

Amethyst Resort and Spa needed a flyer for their resort
to attract customers to book a vacation. With a color
scheme and logo established, I was able to create a flyer
that would attract couples to plan a vacation at this
resort and spa. The resort is located in the beautiful
Virgin Islands and is around many activites such as
kayaking, snorkeling, and more. By offering a 3+ night
stay with a discount of 30%, it is an unreal deal that
couples can not ignore.

Photography Magazine

A part of a bigger project, this magazine cover was the
more successful one. Given free rein on the project, I
created a photography magazine that highlights the
content inside that includes cinematic studio tips,
developing your own style, and learning how to shoot
better landscapes. The audience of this magazine are
those that are starting their career in photography or
simply just want to learn tips on making their pictures
better and successful. The greyscale design I chose was
meant to make the design uniform, professional, and
serious.




Are the Planets Inhabited?

The goal for this project was to take the same article and
create two entirely different layouts. The setting of one

magazine was planet Earth and the reader looking at the

stars. It evokes a sense of wonder of what is out there in
space. The setting of the second magazine is Mars, as it
is the planet that humans generally think that aliens live.
Also, it is a constant wonder if Mars could one day be
inhabited by humans. Therefore, I chose the theme of
Mars for the second magazine.
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Are the
Planets

Inhabited?

BY E. WALTER MAUNDER, FRAS
Superintendent of the Solar Department,
Royal Observatory Greenwich

The Question Stated - Part 1

THE first thought that men had concerning the
heavenly bodies was an obvious one: they were lights.
There was & greater light to rule the day; a lesser light
to rule the night; and there were the stars also.

In those days there seemed an immense difference
between the earth upon which men stood, and the
bright objects that shone down upon it from the
heavens above. The earth seemed to be vast, dark, and
motionless; the celestial lights seemed to be small,
and moved, and shone. The earth was then regarded
as the fixed centre of the universe, but the Copernican
theory has since deprived it of this pride of place. Yet
from another point of view the new conception of its
position involves a promotion, since the earth itself is
now regarded as a heavenly body of the same order
as some of those which shine down upon us, It is
amongst them, and it 00 moves and shines—shines,
as some of them do, by reflecting the light of the sun.
Could we transport ourselves to a neighbouring world,
the earth would would seem a star, not distinguishable
in kind from the rest.

But as men realized this, they began to ask: “Since
this world from a distant standpoint must appear as
astar, would nota sta, if we could get near enough
toit, show itself also as a world? This world teems.
with life; above all, it is the home of human life. Men
and women, gifted with fecling, intelligence, and
character, look upward from its surface and watch the
shining members of the heavenly host. Are none of
these the home of beings gifted with like powers,

who watch in their turn the movements of that Siining

point which is our world?”

This is the meaning of the controversy on the
Plurality of Worlds which excited so much intersst
some sixty years ago, and has been with us more
or less ever since. It is the desire to recognize
the presence in the orbs around us of beings like
ourselves, possessed of personality and intelligeiees
lodged in an organic body.

This is what is meant when we speak of a wrld
being “inhabited." It would not, for example, atall
content us if we could ascertain that Jupiter was
covered by a shoreless ocean, rich in every varidy
of fish; or that the hard rocks of the Moon were
delicately veiled by lichens. Just as no richness of
vegetation and no fulness and complexity of animal
life would justify an explorer in describing somelanch
that he had discovered as being “inhabited” if mmME™
were there, 50 we cannot rightly speak of any oher
world as being “inhabited” if it is not the home of
intelligent life.

“They must possess
intelligence and consciousness
on the one hand; on the other:
they must likewise have
corporeal form”

habited in our estimation, and its chief:
st would lie in the possibility that in the course.
ages life might change its forms and develop
after into manifestations with which we could
aim a nearer kinship.
On the other hand, of necessity we are
luded from extending our enquiry o the case

ible. Al created existences must be conditioned,
iff we have no knowledge of what those conditions

nay be, or means for attaining such knowledge,

we cannot discuss them. Nothing can be affirmed,

nothing denied, concerning the possibility of
intelligences existing on the Moon or even in the Sun

we are unable to ascertain under what limitations

hose particular intelligences subsist. Gnomes, sylphs,

remain beyond investigation, as they are beyond sight
uch.

The only beings, then, the presence of which would
Justify us in regarding another world as “inhabited”
such as would justify us in applying that term to a
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consciousness on the one hand; on the other, they > Y
mustlikewise have corporeal form, I [”1 first thoughi il
) =3 lat me
concernjno {1 en haq
by g the heavenly psq:
OVIoy 4 €S w;

. they were lights !
a ”"‘-'illcl']igl” { SIS,

S One
was

1
e

O Tillo e
sser liok ; ule the day- .



Ulta Digital Magazine

Issue 13

Fenty Beauty

Growth Strategy
. \ 7

For this project, I had to made a digital magazine for
an established compnay of my choice. Starting out,
research needed to be conducted on the company of
my choice. I chose Ulta Beauty for they do not have

a digital magazine like their competitor Sephora. A
cover, table of contents, artcle, and two advertsiements
were required to be in the magazine. The magazine
also includes animations that the user caninteract with
such as links products, products moving by hovering
over them, and links to navigate through the magazine.

o0
o
(=3
51
o
e
5
g
=3
3
5
(e}
&
=}
g
3
m
=
5

By Karen Tang and
“Tricia MeKinnon
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“The first-ever global beauty
launch in history.”

Contents Inside!
Fenty Beauty  Pick Your Shade

Lancome Incoming

www.ulta.com Ulta Beauty Fall 2023 www.ulta.com

New Products
On The Shelves

PICK YOUR At Ulta!
SHADE

Going Back to the Classics

Dive back into the classics! Limited time deal of
buy 2 get 1 free from September 23rd - November
11th only at Ulta. Visit the online store or any store
around you to aquire this deal and enjoy our free
gift with any purchase $50+.

Not sure which is your shade? Don't worry! Our
beauty specialists here at our Ulta stores will help
you choose the right shade for you. If you have any
questions for them, do not hesitate to ask. We are

here to support you! VISIT US TODAY!

Fenty B e auty 2645 Vista Way Retail, , CA 92054

out how
in the
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1w Velvet Tedd,
\What you “eeded the gaMme y

Rihanna chang

beauty industty

1ck Your shade

P stickst Get
00 77 ewcissSn

12

®
Grab this deep-tone
beige lipstick to go with
any outfit, any occasion,
and any season.

B EAUTY

Click On Product to
View On Our Site!
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FutureFunds

~ FutureFunds

FutureFunds is a company that was in need for a WO WSS i
website in order to reach out to their audience to -
provide financial planning. Their vision was to connect

with young people who needed help in paying back
their loans, planning for retirement, and looking to
connect with a financial advisor. With an established
client brief, color scheme, and information, I was
able to create a user interface for both web use and
mobile use. The biggest challenge was to put all of
the information that the company required on their
landing page which was an aboute sections, services,
investment calculator, consultation scheduler, blog
articles, and testimonials.

Aim_mg tQ Bring Everyone to
Financigl Independence e

After talking with one of our
financial advisors, they will dr_aw
up your own personal f_mam:lal
plan to help you obtain your
financial goals at a low price!

e

FutureFunds Financial Planning was founded
in the early 2000s with a singular mission: to
empower and guide young professionals in
achieving financial success and seouriy. Our FutureFunds has a variety
company is committed fo helping the next of calculators to help you
generation make informed financial decisions. _Understand_your !lnances when
that will shape their future. it comes to investing, mortgage,

Get to Know Us Better

Calculators >

Interested in Getting Starteq?

Schedule Consultation
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Experience

Bringing quality, luxury, and
good fortune to

TOWN

For this project, the high-end Chinese
restaurant TOWN needed a brochure,
menu, and table tent. Given the style
guide, mission statement, and vision,

| created these items to reflect the
aesthetic of the restaurant and create
three cohesive pieces with a well thought
out layout and composition. By using
Adobe InDesign, | was able to accomplish
this project and come out with three
polished ready to print pieces.

Arcadia Park
Equipment Company

Successful web design layout allows

for better user experience and in turn,

makes the brand successful. For this
project, the objective was to make a
website for Arcadia Park Equipment
Company, with five different pages.
One of the most important aspects
of this project was consistency of the
brand throughout the entire website.
Along with this, the website had to be
user-friendly on all types of devices.

B

Acadia Park Equipment Company

Ulta Beauty  October 1st, 2023 ssue 13

Beauty Products

Contents Inside!
FentyBeauty  Pick Your Shade  Lancome Incoming

Ulta Beauty Digital
Magazine

For this project, the challenge was to
make a functioning. interactive, digital
magazine. Choosing a magazine that
already existed, | was able to study

the brand and reflect their brand identity

through out the digital magazine. The

main challenge was to make interactivity

that would be visually interesting, yet
functional and useful to the viewers.
Another challenge presented in this

project was to make the same magazine

vertically and horizontally. By using

Adobe InDesign | was able to accomplish

this task

Personal Branding

Branding is important because it gives
your organization an identity, makes
your business memorable, encourages
consumers to buy from you, and sup-
ports your marketing and advertising.
Branding will let people know what you
are all about. My personal branding re-
flects one that is bold and fun. Through
my branding, my intention is to push
limits and expectations, create an ex-
perience that stands out, and that can
give you the edge in the market.

Personal Branding

The intent of my perosnal branding was to
promote a sense of boldness and fun. After
living in two years of California, I fell in love
with the weather and decided to showcase this
through my branding. I chose the primary
colors of two colors of blues to evoke a sense
of calmness and tranquility as I feel when I
am near the ocean. My secondary colors are
coral, as they bring a sesne of joy and fun as

I felt those two years being out in California
with my husband. The font I chose for my logo
is called Ice Cream Slant. It is bold, fun, and
makes an impact. I wish to be able to translate
this sense into my work that I do.

Why YOU Should
Hire a Graphic
Designer

Consistent Branding

Develops Innovative Ideas

About Me

I'm Victoria, and | am a graphic design
student living in Southern California!
Passionate about the arts, | pursued a
career in Graphic and Web Design at
Southern New Hampshire University

in order to expand my knowledge in
the creative world of design. Through
my education, | learned that design
plays a crucial role in everything we
see and interact with and is a perfect
mix of problem solving and creativity.
Skillful in drawing, conceptualizing,
and problem solving, these skills
benefit me in using the Adobe Creative
Suite, logo and web designing, and
branding. | am always continuing to
learn new skills and trends to aid me
in my studies and career.

Aids in Making a Good

First Impression

Assists in Connecting

with Your Customers

Graphic design plays an
essential part in visually
connecting with your
customers, whether through
website designs, product
packaging, logos, or banner
advertisements!

Let’s
Work
Together!

Contact Me

X

vndavis0528@gmail.com

J

campuspress.snhu.edu/portfoliodavis/

17



Victoria Davis
GRAPHIC DESIGNER

Professional Work Experience

Freelance Graphic Designer
(2022-present)

« Conceptualize logo design, layout design, and graphics for various
types of businesses.

« Developed advertising content and designs for various types of me-
dia including t-shirts, posters, flyers, and product packaging, while
ensuring brand awareness of target audience.

« Established goal and design thoroughly with clients throughout
entire design process.

Dance Teacher, Heidi Knight School of Dance
(2020-2022)

« Developed and taught dance curricula to over 100 beginner to
advanced students in styles including jazz, ballet, tap, and hip-hop
from ages 8-18.

« Choreographed over 20 dances for recitals

« Choreographed award-winning competition dances

« Completed administrative duties, including timesheets and student
evaluations.

Education

« Bachelor of Arts in Graphic Design w/concentration in Web Design
Southern New Hampshire University (2022-present)

Technical Skills

« Adobe Photoshop ~ * Adobe Animate « CSS
« Adobe Illustrator  * AdobeLightroom  « Javascript

« Adobe InDesign « HTML



