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The logo should be left aligned on all documents, right 
aligned on all photos, and centered on all apparel/
marketing elements.
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100 % Logo
Logo Safety/Clear Space
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Rules

 Color- on white background
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Color Variations for Placement
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2. 
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3. 

4.

Document Title
Imilita quam eturi autatiu ntiamus, 
sitium aliae Ullorro ea nobisquodis maio 
beriosam, quatem hit, tem qui apedi-
ciati rehenient alique ne et rererfe 
ritasim experio remquis nonsequist, aut 
voluptata autat quo berum qui dolor 
magnam restem evellupta coreped 
eum et autem int

Document Title

Imilita quam eturi autatiu ntiamus, 
sitium aliae Ullorro ea nobisquodis 
maio beriosam, quatem hit, tem qui 
apediciati rehenient alique ne et 
rererfe ritasim experio remquis nonse-
quist, aut voluptata autat quo berum 
qui dolor magnam restem evellupta 
coreped eum et 

Document Title
Imilita quam eturi autatiu ntiamus, 
sitium aliae Ullorro ea nobisquodis 
maio beriosam, quatem hit, tem qui 
apediciati rehenient alique ne et 
rererfe ritasim experio remquis nonse-
quist, aut voluptata autat quo berum 
qui dolor magnam restem evellupta 
coreped eum et
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Elements - Typography
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Elements - Color
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Logo on Images

1. 

2. 

3. 

4.

Document Title

Imilita quam eturi autatiu 
ntiamus, sitium aliae Ullorro 
ea nobisquodis maio beri-
osam, quatem hit, tem qui 
apediciati rehenient alique 
ne et rererfe ritasim experio 
remquis nonsequist, aut 
voluptata autat quo berum 
qui dolor magnam restem 
evellupta coreped eum et 



21




	Table of Contents
	Overview
	Logo Design
	Messaging
	Brand Identity
	Target Audience
	Logo Usage
	Rules
	Rotation
	Clear Space
	Scale
	Transparency
	Contrast
	Color Variations for Placement
	Things to avoid
	Visual Identity
	Elements - Typography
	Elements - Color
	Addition Help/Questions
	Rules for Placement

	Table of Contents: 
	Button 22: 
	Overview: 
	Logo Design: 
	Messaging: 
	Brand Identity: 
	Target Audience: 
	Logo Usage: 
	Rules: 
	Rotation: 
	Clear Space: 
	Scale: 
	Transparency: 
	Contrast: 
	Color Variation for Placement: 
	Things to avoid: 
	Visual Identity: 
	Elements - Typography: 
	Elements - Color: 
	Rules for Placement: 
	Additional Help/Questions: 
	Button 21: 


